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2. EXECUTIVE SUMMARY

APPENDIX 2.1 EXECUTIVE SUMMARY

The Bachelor of Applied Business Degree in Golf Management will meet, and in some
respects, exceed the knowledge and skill level requirements of the degree-level standard
for a baccalaureate degree with an applied focus. The fundamental principle behind the
proposed degree is to prepare graduates for workplace success in the evolving golf
industry through a sound foundation in business theory and related industry experiences.
This will be achieved through a combination of industry specific classroom instruction and
paid co-op learning that is directly linked to the students’ field of study and is designed to
build on and reinforce academic studies. The proposed degree will educate students on
the current issues, trends, and technologies related to their field and prepare them to
develop proactive approaches that identify and respond to changes in their industry.

The Bachelor of Applied Degree program will offer courses very specific to the golf
industry (for example, Rules and History of Golf, Agronomy for the golf industry) and at
the same time, provide courses in subjects such as statistics, finance, marketing,
management, economics and law. The rationale behind this choice of content is that
students will receive a golf management-specific education that prepares them for
employment in their industry without limiting their ability to pursue graduate level
business degrees or to transfer their knowledge and skills to other disciplines should they
desire to do so. Moreover, students will be offered a wide, carefully structured breadth of
subjects for academic study to facilitate an understanding of the basic principles and
applications within the field, and to develop a higher level of knowledge and skills in
areas unrelated to their field of study that become invaluable tools to personal and
professional success.

The structure of the proposed four-year degree consists of eight academic semesters
and three paid co-op semesters. With respect to the work experience component, the
proposed degree program will exceed the learning outcome standards specified in this
Degree Level standard by offering more and better co-op experiences than many, if not
most, programs. Industry support for this proposal has been so strong that a 100 percent
co-op placement is anticipated. Students will be well prepared to immediately attain
employment upon graduation.

Emerging societal and environmental trends have a significant impact on how the
business of golf is conducted and managed. As environmental issues dominate the
current societal conscience, the golf industry must embrace best practices for sustainable
environmental management including turf, vehicles, water usage, effluence, energy
consumption and consumables. The face of golf is in a period of change as the industry
embraces a more diverse clientele. Moreover, there is a burgeoning interest in an
enhanced service culture including programs focused on inner-city youth, people with
disabilities and other community groups.
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A changing industry requiring increased business acumen contributes to the need for golf
managers who can think critically and arrive at and apply strategic business solutions in
an increasingly complex, multi-billion dollar industry. The Bachelor of Applied Business -
Golf Management program targets this growing need for golf industry professionals who
can be immediately effective in the workplace, remain current in the field, and accept
increasing levels of responsibility as they gain experience in a changing environment.
Graduates will have the necessary managerial and leadership skills to fulfill these
responsibilities while remaining sensitive to diverse cultures, interests, and abilities of
staff members and golf consumers.

The need for higher standards of academic and professional education was determined
through consultation with professional organizations, individual partners (owners,
operators, and associations), the advisory board, student feedback, and faculty input.
Although the number of golf courses in Canada and around the world is increasing,
yearly participation rates are relatively flat. As the field becomes increasingly
competitive, the subsequent need for managers with strong business skills as well as a
well rounded knowledge of the golf industry is becoming more acute. Currently, there are
numerous jobs available in a variety of positions in the golf industry locally, provincially,
nationally and internationally. Our degree program will seek support and sanction from
the Canadian Society of Club Managers, National Golf Course Owners Association,
Canadian PGA, and the Canadian Golf Superintendents Association.

The aim of the degree is to produce graduates who will begin career paths at higher
levels of responsibility and accountability, and move to senior levels of administration at
an accelerated pace. Demand will be enhanced for graduates with this versatile skill set
as the private sector competes to attract them. In short, graduates will command higher
salaries as they fill both a demonstrated and reported need from the industry for
graduates with these highly developed skills and broad knowledge base that includes a
deep understanding of the challenges facing the golf industry both in Canada and around
the world.

The degree provides students with the knowledge and critical understanding of the key
concepts, methodologies, current advances, theoretical approaches, and assumptions to
manage effectively in the golf industry. The deeper academic breadth and depth as well
as the focus on cultural diversity place students in an excellent position to experience
‘real world’ applications in an intellectually stimulating and supportive environment. The
Bachelor of Applied Business - Golf Management program will augment and enhance the
existing complement of business management courses offered at Georgian College. It
will provide a practical academic environment for students to develop knowledge and
skills necessary to promote integrity and professionalism while managing the golf industry
in diverse environments. Faculty from Georgian’s Business, Hospitality and Tourism
programs and the University Partnership Centre (UPC) represent a solid and well-
balanced foundation upon which to develop this degree. Faculty members have
published field-specific course texts currently in use in programs across Ontario, and a
large number have earned or are pursuing graduate degrees at the Masters or Doctoral
levels. This high academic standard is supplemented by close industry ties and a ten-
year history of excellence in golf education. Thus, Georgian College is uniquely placed to
provide a high standard of instruction in this area.
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The degree complements and enhances Georgian’s ability to succeed in meeting its
strategic objectives, as stated in its Strategic Plan and Mission Statement:

- To ensure that our academic program mix focuses on programs that demonstrate
consistently strong demand from both prospective students and employers, are
economically viable, and to capitalize on our strengths.

- To ensure our curriculum is current and relevant and to internalize our curriculum,
where appropriate.

- Toidentify academic programs where we have strong and distinct competitive
advantages and provide enhanced support and resources to maximize their potential
as centres of excellence.

Georgian has worked hard to establish itself as a leader in providing degree-level
programs through the University Partnership Centre (UPC) and has Ministry consent for
the successful submission of two degree offerings: Bachelor of Applied Human Services:
Police Studies and Bachelor of Applied Business - Automotive Management.

Georgian is well positioned to create and launch the premiere golf management program
in Canada. Following discussions with the University of Southern New Hampshire,
Griffiths University in Australia and University Canada West our plan is that graduates
with this degree will apply directly into related masters-level programs at these and
potentially other universities. University Canada West, Southern New Hampshire
University and Griffiths University have committed to accepting applicants to their
Masters programs on an equal footing with any other university degree credential. The
Council of Ontario Universities has provided a statement regarding the admission of
graduates from Bachelor of Applied Degrees as follows:

“Applicants to provincially assisted universities in Ontario
are considered for admission on an individual basis in a

process whereby the appropriate range of academic and
other relevant evidence is weighed.

Each applicant is considered on his or her own merits,
according to standards set by each institution, program
by program.”

(Council of Ontario Universities, December 7, 2006)

Georgian has a proven international track record in education, and our preliminary
research indicates that this, combined with Canada’s highly respected place in golf
management education around the world, will translate into a substantial international
interest in our degree program.
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Georgian continues to score top marks in the Ontario college system’s annual survey of
students and employers. The survey is conducted by independent researchers on behalf
of the Ministry of Training, Colleges and Universities. Results of the 2005/06 Key
Performance Indicators (KPI) survey reveal that Georgian’s graduate employment rate
of 92.4 percent represents the eighth consecutive year that the college’s rate has
surpassed 90 percent. Georgian has also placed first or second in the graduate
employment rate among Ontario’s twenty-four colleges for six of those eight years. As
well, Georgian received top marks, at 95 percent, in employer satisfaction which places
it among the top two colleges provincially. Georgian maintains strong results in other KPI
areas: 83.1 percent in graduate satisfaction and 78.5 percent in student satisfaction,
which all above the provincial average among Ontario’s 24 colleges. It has also received
the distinct award of being Canada’s only educational institution to be voted in the top
100 employers in Canada for four consecutive years.

Georgian has campuses in Barrie, Collingwood, Midland, Muskoka, Orangeville, Orillia,
and Owen Sound. Georgian also operates a campus in Chandigarh, India. Georgian’s
catchment area of all municipalities within Counties of Bruce, Grey, Dufferin, Simcoe, and
the District of Muskoka covers approximately 21,000 square kilometers. Georgian’s full-
time enrolment is approximately 7,000 students and its part-time enrolment is
approximately 28,000 students. Georgian’s international enrolment has an average
annual increase of approximately 20 percent or 347students.

Georgian’s overall impact on the regional economy is $363 million, or 3 percent of all
annual regional earnings. It raises over $2 million annually in public fundraising efforts,
including nearly 700 annual awards and scholarships with a combined valued exceeding
$500,000. In fact, the College has the largest entrance award program in the Ontario
college system.

In 2003, the Georgian College University Partnership Centre (formerly the Institute of
University Partnerships and Advanced Studies) came into being by proclamation of the
Minister of Training, Colleges and Universities. With this unique designation, Georgian
offers degree programs in partnership with select universities to provide increased
access to degree studies in the region. Currently, over 1,400 students study at the
degree level at Georgian College. In addition to its own two degree programs, Georgian
also offers programs in partnership with Laurentian University, University of Windsor,
York University, and Central Michigan University for bachelor degrees in Arts (with eight
majors), Nursing, Education, Social Work, Applied Science: Mechanical Engineering
(automotive option), and Business Administration and a masters degree in Arts in
Education (Community College concentration). Georgian offers a wide array of post-
graduate certificate programs in health, business, information technology, and human
service sectors. To increase student opportunities, Georgian has developed in excess of
140 articulation and transfer agreements with universities around the world.

This proposal is aligned with Georgian’s commitment to deliver top quality learning
programs. A high level of academic excellence and professional relevance will encourage
student success as well as continued staff development. Our ongoing liaisons with
professional partners—and our commitment to forge positive relationships with other
relevant stakeholders—will reinforce and support continued program relevance and
ensure that employer needs are recognized and addressed. The Degree will accentuate
our College’s commitment to community leadership and will demonstrate our dedication
to promoting our college as a centre of educational excellence in central Ontario.
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The current diploma program currently serves those individuals interested in certain
operations-level employment opportunities in the industry. However, on its own, the
diploma does not afford our graduates access to management-level opportunities in
various areas of the industry where there is highly sought-after, sustainable employment
that demands a degree-level education. Courses need to be offered at a higher level of
instruction and performance expectation, with greater exposure to a variety of golf
business content in combination with a superior co-op program.

The proposed degree program will expose students to many aspects of the golf industry
and will allow them to pursue many different kinds of employment ranging from managing
a public golf course to a marketing position for a global golf supplier. While the degree is
specifically tailored to the golf industry, courses in economics, finance, e-commerce,
business law, accounting, marketing, and statistics provide the theoretical foundation for
applying those subjects to other business-oriented academic pursuits. Degree-level
education that includes practical and applied learning is the next evolutionary step for
tomorrow’s golf industry managers.
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3. PROGRAM ABSTRACT

APPENDIX 3.1 PROGRAM ABSTRACT

This program provides students with a degree-level education in business management
with an applied focus on the golf industry. Students will develop the knowledge and
understanding of the key concepts, methodologies, current trends, theoretical
approaches, and assumptions to manage effectively in the golf industry. Graduates are
prepared to think critically and innovatively and to professionally apply business
management skills.
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PROGRAM DEGREE-LEVEL STANDARD

APPENDIX 4.1 DEGREE LEVEL SUMMARY

The proposed Bachelor of Applied Business - Golf Management prepares graduates with
a sound basis in the theory and skills necessary to be effective in the workplace and to
remain current in their field as they accept increasing levels of responsibility and
accountability. It also enables them to adapt to future changes in the workplace by
broadening the range of college career-oriented programming to include new and
sophisticated occupational needs.

1. Degree Level Overview

The proposed degree meets, and in some areas exceeds, the knowledge and skill level
requirements of the degree-level standard for a baccalaureate degree with an applied
focus. This proposed degree in the applied area of study of golf management requires
very sophisticated and specialized knowledge specific to the field of golf. The
fundamental principle behind the proposed degree is to prepare graduates for workplace
success in the golf industry through a sound education in business theory and practical
job skills acquired as a result of extensive and relevant applied learning. This will be
achieved through a combination of specific classroom instruction, field trips, laboratory
instruction, and co-operative learning directly related to golf management and is designed
to build on and reinforce academic studies. The proposed degree will educate students in
the current issues, trends, and technologies related to their field and will prepare them to
develop proactive approaches that identify and respond to changes in the industry.

2. Depth and Breadth of Knowledge

Golf management professionals must be knowledgeable about the structure, operation,
and dynamic relationships of the golf industry. Because the business of golf is
international, students must understand its global nature and the implications of
globalization on the Canadian golf industry. They also need to understand golf customers
locally, including the customers’ motivations and the factors that determine their decision-
making behaviour. The design of both the customer service experience and the golf
course itself must be carefully planned and managed so that golf consumers enjoy their
experience to the fullest. Graduates should understand the demographic and economic
forces that affect the demand for golf and golf products and the fluctuations that result
from economic, social, political, technological, and market influences. Future managers
need to be fully conversant with the unique characteristics and interrelationships of the
industry and all of its sectors.

Golf professionals must be able to balance the historical and traditional forces which
make golf the unique game that it is with the important financial decisions required of
managers on a daily basis. They must be able to keep abreast of the constantly evolving
technologies in the golf business and utilize them to gather and analyze data with which
to plan and execute effective and profitable marketing strategies for today’s educated golf
consumer.
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Unique to this industry, golf managers draw from a broad skills base that includes
knowledge of grounds keeping, fleet maintenance, pro shop retail management,
coaching, and personal well-being. Golf managers must have skills in event planning for
a diversity of occasions from golf tournaments to weddings. Golf managers are also
golfers who should understand the inter-relationships of the mechanics of the swing,
sport psychology, motivation, fithess and nutrition, and game strategy. Awareness of the
regulations, history of golf, and golf etiquette are critical to the well-roundedness of
today’s golf industry managers.

Golf management graduates must have a strong foundation in senior-level business
theory and practice and be able to apply these to the special dynamics of the golf
industry. Consequently, golf business professionals must be able to understand and
apply concepts of accounting, financial management, marketing, human resource
management, leadership skills, legal aspects, and risk management issues to the
business of golf.

As entrepreneurs, golf managers must be able to plan creatively, take calculated risks,
and seize new business opportunities in a highly competitive field. They must be able to
prepare clear and concise recommendations in response to a wide variety of business
scenarios, data sets, and financial reports. Excellent oral, visual, and written
communication skills are key abilities in the development of business proposals and
management reports. Because they must work closely with professional organizations,
the community, club members, and staff, golf managers must provide leadership to
teams and be able to develop and maintain cooperative working relationships. They must
also be able to interpret and comply with all legal and regulatory requirements and fully
understand and observe ethical business practice.

A strong liberal arts and science base is a clear attribute for golf professionals. They must
be creative problem solvers and act as solutions-oriented strategists who are able to turn
data into ideas and solutions. Graduates will embrace diversity and, in turn, be proactive
in planning an inclusive experience for all golfers regardless of ability and background.

Broad skills, knowledge, and abilities that will be developed in the degree program
include:

Technical and professional education based on fundamental principles in the field.

Application of theory to practice by converting personal experience into knowledge and
skills through lab, applied research, and work experience.

Cultivation of analytical skills to evaluate new information and the ability to apply new
knowledge to the field.

Ability to balance professional and liberal studies to enhance understanding of the
environment in which students will function as professionals and educated citizens
through exposure to disciplines outside their fields (psychology, political science,
sociology, and business).
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Students will gain a firm understanding of golf industry concepts and principles, including
a familiarity with its history, tradition, and operations in discipline-specific courses such as
rules and history of golf, game improvement, and agronomy. They will understand the
major trends in the golf industry including tourism, consumer behaviour, and the golf retail
business. Courses in legal aspects in golf management, fleet and equipment
management, sustainable environment for the golf industry, food services operations,
service excellence, and agronomy will provide students with the skills and knowledge
necessary to manage golf facility operations. To develop and improve their basic golf
skills, students will be exposed to courses in physiology, psychomotor aspects of golf skill
acquisition, coaching techniques, sports psychology, and fitness and nutrition. Through
the business management courses such as accounting, microeconomics, and human
resource management, among others, students will acquire an important overview of
business in general and of management in particular and will address the theories,
models, and frameworks specific to business management. Senior courses, including the
capstone course, Business Policy, will enable students to develop a business plan to
start an enterprise and/or critique an existing business to determine the strengths and
weakness and to propose strategies for improvement. Students will be able to integrate
the principles of golf resort planning and operations including course design and
planning, environmental sustainability, facility design and maintenance, and operational
management.

The specific program learning outcomes for this degree are:

Research and analyze historic, demographic, and global economic trends that will impact
business decision making, planning and marketing

Create and implement a customer service approach to quality service and customer
satisfaction in accordance with accepted ethical practices within the golf industry

Analyze business situation and industry specific problems from a multi-functional
perspective and provide solutions based on the business decision making process and
risk management for human, physical and financial resources.

Apply a systematic approach to evaluate the operational strengths and weaknesses of a
golf business to implement strategies for improvement while demonstrating
entrepreneurial initiative

Integrate sophisticated academic research skills and methodologies from either the social
sciences or arts and humanities to demonstrate a depth of knowledge and application
of quantitative and qualitative methods outside of the business discipline

Critically examine personal biases and paradigmatic approaches, revising attitudes as
appropriate, in order to work in a diverse industry which includes a variety of people,
cultures and classes

Integrate the different domains of learning as it relates to the cognitive, affective, and
kinesthetic aspects of the golf industry
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Model interpersonal, leadership, and team building skills in diverse settings with critical
reflection upon one’s own performance

Provide ethical, accountable and effective professional practices to individuals and
groups in the community from a variety of diverse backgrounds

Evaluate and communicate information, both orally and in writing to a range of audiences

3. Knowledge of Methodologies

The program contains Liberal Arts and Science courses designed to complement the
discipline-specific aspects of the degree program by addressing issues of importance to
students’ lives as individuals and as members of society. Liberal Arts and Science
courses strive to enhance those skills, experiences, and perspectives that are a part of
living and working in an increasingly complex, interdependent, and information-rich world.
In addition, liberal arts and science courses provide students with the tools to continue
learning beyond the end of their vocational program. Education ultimately goes well
beyond vocation, and liberal arts and science courses ensure that breadth. They are
intended to develop students as critical thinkers who are aware socially, culturally,
politically, environmentally, and historically.

Given that liberal arts and science courses are elective, the proportion of social science,
science and technology, and arts and humanities courses will vary with the individual
student. These outcomes apply to whichever mix the student has assembled.

= Critically reflect on topics and issues that are important to life in the modern world.

= Utilize historical, methodological, and theoretical perspectives at an advanced

undergraduate level in examining topics and issues.

= Use appropriate research and analytical skills to find and assess information relevant to a

variety of topics and issues.

= Communicate the results of research clearly and cogently using a variety of media.
» Explore human issues from a variety of viewpoints, both individually and collaboratively.

= Examine issues, topics, and themes in a manner that demonstrates insight into, and is

respectful of, diversity and, where relevant, from both a local and a global perspective.
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= Explore interconnections between topics and themes important to modern life and the
student’s personal life, such as rights and responsibilities in a democratic society,
significant ethical issues and their implications; and the student as a change agent
politically, socially, economically, environmentally, and culturally.
Generally, the following three broad categories are represented in Liberal Arts:
» Arts and Humanities

The Humanities are those areas of study which deal with the world of ideas and
meaning and with the creative and cultural expression of human experience.

Examples of subjects in the Arts and Humanities area are:

o Art e Literature e Music e Language
e Religion e Philosophy e History e Humanities

» Social Sciences
The Social Sciences are those areas of study which investigate, in a disciplined
manner, the self and society and its institutions and cultural systems as well as the
interrelationships between them.

Examples of subject areas within the Social Sciences are:

e Anthropology e Psychology e Media e Sociology
e Political e Economics e Education e Law
Science

= Science and Technology

Science and Technology courses deal with the nature of the physical world and its
development and principles of functioning which give rise to technological applications.
Examples of subject areas in Science and Technology include:

e Physics e Chemistry e Biology e Environmental
e Technology e Mathematics Science
(not applied) (not applied)

In addition to breadth, liberal arts and science courses offer students an opportunity to
develop depth in a research methodology outside of their vocational discipline. Students
are therefore required to take a minimum of one third-year and one fourth-year Liberal
Arts and Science course. Typically, these upper-level courses have prerequisites of study
in other Liberal Arts and Science courses, so students need to map their learning and
make decisions about their elective courses very carefully.
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Program content includes several courses on research and evaluation, in order that
students may critically evaluate the appropriateness of different approaches to solving
problems in their field and test these approaches in the co-op experiences required of
their program. In consideration of the learning acquired through work experience,
research courses include analysis of research methods and their limitations and how this
affects interpretation.

Students gain practical application experiences during the academic semesters in
addition to the co-operative experience. Field trips to local golf courses will allow students
to improve their golf knowledge and to implement the theories learned in the agronomy
and the sustainable environmental management courses. The golf laboratory will be
utilized for the application of theory from the golf skills acquisition and coaching courses.

The athletic centre and golf lab will also provide opportunities for the practical application
of nutrition and fitness concepts. Through the three co-op experiences, students are able
to test theoretical knowledge in practical situations in golf operations, turf and
maintenance, and club house operations. As well, the program includes courses leading
to personal and professional success such as career development applications.

4. Application of Knowledge

Superior analytical and problem solving skills, developed in both the core courses and in
the liberal arts and science component of the program, will enhance graduates’
capacities to meet the challenges of management in the golf industry. The program will
commence with the acquisition of an understanding of the underlying principles of golf
management and the development of appropriate skills and then go on to a program of
staged development, progressing to increasingly independent and focused learning.
Early courses in the program are designed to lay down the foundation for the skills and
knowledge required for more advanced study. The initial courses will introduce
disciplinary debates and methodologies and pay particular attention to the development
of analytical skills. The program employs a wide range of teaching, learning, and
assessment tools. It emphasizes theory, concepts, simulations, and data interpretation
and is designed to develop students’ intellectual powers and their ability to communicate
effective solutions and recommendations. The learning opportunities will allow students
to explore issues and recent research findings which have implications for the current
area of study

The Introduction to Business Research course will assist students in assessing and
critically evaluating evidence with reference to methodology and source of data. These
skills will be further honed through the capstone course in the final semester, Business
Policy. The program will stimulate the development of an inquiring, analytical, and
creative approach to business and encourage the acquisition of independent judgment
and critical self-awareness. The use of active learning through case analysis and project-
based inquiry will encourage the development of students’ capacities for independent
learning and their ability to work with others. It will develop students’ abilities to not only
solve problems in a creative way, but also to identify and redefine problems and to raise
and address appropriate issues and make decisions. Students will be required to present
and evaluate relevant recent research findings and to sustain persuasive and logical
arguments that challenge underlying assumptions from a number of informed
perspectives in their business cases, research papers, and case analyses.
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Through courses such as Introduction to Business Research, Financial Measurement
and Analysis, Marketing Analysis, Risk Management, and Business Policy, students will
learn to analyze consumer, financial and other forms of research data. They will also
learn to integrate their analyses into meaningful courses of action and to present the
information in a persuasive manner. Research and analytical skills in assignments,
exercises, essays, and projects will require the systematic search of primary and
secondary sources in particular subject areas. Through their use of research methods
and statistics and the preparation of written and verbal presentations, students learn to
critically evaluate the appropriateness of different approaches to solving problems.
Students will also be able to identify issues that require research and to identify and
retrieve up-to-date information regarding those issues. They will develop roadmaps for
pursuing their research and select favoured approaches for the most effective results.
Utilizing leading authorities, selected readings, literature searches, and primary research,
students will be in a position to formulate clear and coherent research plans using a wide
range of research sources and techniques and to analyze the resulting data.

In order to develop effective tourism business strategies, students must understand the
requirements of the variety of sectors with which they work as well as the needs and
wants of the consumer. Their work must reflect the complexity and diversity of the
environments in which they operate. They must be able to synthesize research from a
large and diverse range of sources in order to prepare strategies and respond effectively
to the needs of the marketplace. They need to be aware of diverse social trends and
demographics, the role of culture and subculture, economic forces, marketing and retail
trends, political imperatives, and environmental issues. Throughout the program,
students will be challenged to undertake this type of analysis beginning with several case
study assessments and culminating with their applied business capstone project. The
process will be enriched by industry-based case studies and involvement and by visiting
professionals from a variety of disciplines who bring different perspectives to the class,
broadening students’ viewpoints and contextual frameworks and developing their fluency
in interpreting meaning from multiple perspectives.

Research papers required in each semester will require an in-depth, multi-dimensional,
and systematic inquiry into selected topics and with cogent and persuasive arguments.

5. Communication Skills

Students will have the opportunity to develop and fine-tune the ability to communicate
information, arguments, and analyses accurately—orally, visually, and in writing—for a
large range of purposes and audiences. They will be able to integrate material from
primary research with secondary sources using interpretive techniques developed
through class discussions, case studies, and group and individual projects.

6. Awareness of Limits of Knowledge

Graduates will be aware that the golf industry is not static but rather is a dynamic and
evolving field requiring constant renewal of skills and knowledge. The notion of lifelong
learning is infused into all courses. Students are exposed to risk management and
understand that despite the most comprehensive planning, the uncertainty and ambiguity
of modern business cannot be eradicated and must be allowed for.
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7. Professional Capacity/Autonomy

The proposed degree program includes a number of foundation management courses.
Knowledge from these general business courses can be applied to other business fields
and tourism management.

Transferable skills are integrated throughout the program. Graduates of this program will
emerge with the following skills:

e Interpersonal.

o Communication: oral, written, and visual.

e Competency in generating and interpreting numerical or statistical information
resulting from such courses as statistics, marketing, and research methods and in the
use of business models.

¢ Analysis, synthesis, and evaluation of complex data from a variety of sources.
¢ Independent research skills from primary and secondary sources.
e Problem solving and critical thinking strategies.

e Self-awareness, openness, and sensitivity to diversity.
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BACHELOR OF APPLIED BUSINESS — GOLF MANAGEMENT

Georgian College

FALL SEMESTER WINTER SEMESTER SUMMER SEMESTER
September to January to April May to August
December
Semester 1 Semester 2 Co-op #1
e Physiology of Golf 1 o Marketing
™. Introduction to e Microeconomics
b Marketing e Leadership
@ - Computer Studies for | Fitness & Nutrition
Q Managers in Golf _
> ) ‘ e [ntroduction to
e Rules and History o Accounting
Golf
e [ntroduction to
Psychology
e legal Aspects in Golf
Management Select one course from
the Liberal Arts and
Sciences Elective Pool
Semester 3 Semester 4 Co-op #2
N e Physiology of Golf 2 e Sales Concepts and
.l Macro.economics ggﬁllﬁa(;:g;rsyfor the
“ e Sustainable , ,
0 Environmental e Coaching Techniques
> Management for the 2
Golf Industry e Fleet and Equipment
e Introduction to Management
Business Research e Ethics for Business
e Coaching Techniques | ® Accounting
1 Applications
Select one course from Select one course from
the Liberal Arts and the Liberal Arts and
Sciences Elective Pool Sciences Elective Pool
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Semester 5

e Introduction to
Psychomotor Theories
in Golf

e Financial
Measurement and
Analysis

e Organizational Design
and Effectiveness

Year 3

e Managing E-Business

e Pro Shop Retail
Management

Select one course from
the Liberal Arts and
Sciences Elective Pool

Semester 6

e Applied Sport
Psychology

e Agronomy for the Golf
Industry

e Food Service
Operations
Management

e Event Management
e Marketing Analysis

Select one course from
the Liberal Arts and
Sciences Elective Pool

Co-op #3

Semester 7

e Application of
Psychomotor Theories
in Golf

e Food Service Control
Systems

e Entrepreneurship and
Business Plan

e Service Excellence

Year 4

e Golf Course Design
and Construction

Select one course from
the Liberal Arts and
Sciences Elective Pool

Semester 8

e Business Policy
(Capstone)

e Risk Management

e Principles of
Networking

¢ Human Resource
Management

e Golf Club
Administration

Select one course from
the Liberal Arts and
Sciences Elective Pool
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LIBERAL ARTS AND SCIENCES ELECTIVE POOL
(Offered to students during on-campus studies)

Advanced Research Skills
Artificial Intelligence*

Canadian Political Parties
Contemporary History Through
Film and Popular Culture
Corporations, New Technology
and Social Change*

Diversity and Politics in Canada
Environmental History
Environmental Science

Film Theory

Global Environmental Politics
Greed and Globalization*
History of Education in Canada
Holistic Sciences and Healing
Human Behaviour in the
Workplace

Human Rights

Integrated Science
Interdisciplinary Critical Theory*
Introduction to Anthropology
Introduction to English Literature
Introduction to Philosophy
Introduction to Sociology

* online option is available

Introduction to the Humanities™
(Was "The Art of Being Human")
Labour Relations

Major Religions of the World
Media and Society*

Modes of Reasoning*

Music History

Political Science

Power and Knowledge*
Science of Pollution

Scientific Method and Analysis
Sexual Politics

Social Determinants of Health
Social Psychology

Special Topics in Art History
Special Topics in Literature
Studies in Popular Culture*
Survey Methods and Statistics
Understanding Art

Western Literature: Medieval to
Renaissance

Western Literature: Renaissance
to Modernity

World Cultures and Custom
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5. ADMISSIONS, PROMOTION, GRADUATION STANDARD

APPENDIX 5.1.1

ADMISSIONS REQUIREMENTS DIRECT ENTRY

Program Admission Requirements

Academic

OSS curriculum:
OSSD or equivalent

Six Grade 12 U or U/C courses with a minimum overall average of 65
percent, including:

* Grade 12 English (U) (ENG4U)
* Grade 12 U-level Mathematics

A second Grade 12 university or university/college Mathematics course
is recommended.

Students presenting equivalent qualifications will also be considered
for admission.

Applicants from outside Ontario:

The following Canadian certificates are ordinarily acceptable as
equivalent to Ontario Secondary School Diploma:

= Grade 12 from the following provinces: British Columbia, Yukon,
Alberta, Northwest Territories, Saskatchewan, Manitoba, New
Brunswick, Newfoundland, Nova Scotia and Prince Edward Island.

* Quebec Secondary School Diploma with a minimum of five
academic courses at the secondary V level and a minimum overall
average of 75%; or, successful completion of year one of the
Collége d’enseignement général et professionnel CEGEP.

Applicants from outside Ontario must meet the requirements of 65%
overall average with one grade 12 English course and one grade 12
Mathematics course unless otherwise stated.

Related Work/
Volunteer
Experience

None.

Other

Keyboarding ability, basic computer literacy and word processing skills
are recommended.
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APPENDIX 5.1.2 ADMISSION POLICIES & PROCEDURES FOR MATURE STUDENTS

2.5 Mature Applicants (Degree Programs)

Mature applicants must meet all of the following criteria:

must be 21 years of age or older by the first day of classes;

must have been away from full-time secondary school studies for a minimum of two
years;

must have no recent unfavourable academic performance;

must have demonstrated potential for success in degree studies through academic
accomplishments.
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APPENDIX 5.2.1 CREDIT TRANSFER/RECOGNITION POLICIES AND
PROCEDURES

GEORGIAN COLLEGE POLICY AND PROCEDURES
2.12.4 College Program to Degree Program

The following applies to students wishing to transfer from an appropriate three-year
college diploma program:

o Applicants who are presenting a cumulative average of 70 percent (B) or greater on
the last two semesters of the three-year diploma will be considered for admission with
transfer credits to a maximum of 36 credits, depending on the degree of affinity of the
college diploma program with the degree program.

o Applicants who are presenting a cumulative average of 60 percent (C) or greater on
an appropriate three-year diploma will be considered for admission with transfer
credits to a maximum of 24 credits.

The following applies to students wishing to transfer from an appropriate two-year college
diploma program:

e Applicants who are presenting a cumulative average of 70 percent (B) or greater on
an appropriate two-year diploma or on two years of a three-year program will be
considered for admission with transfer credits to a maximum of 24 credits, depending
on the degree of affinity of the college diploma program with the degree program.

e Applicants who are presenting a cumulative average of 60 percent (C) or greater on
an appropriate two-year diploma or on two years of a three-year program will be
considered for admission with transfer credits to a maximum of 12 credits, depending
on the degree of affinity of the college diploma program with the degree program.

The following applies to students wishing to transfer from an appropriate college program
with one year of study:

e Applicants who have completed the first year of an appropriate College of Applied Arts
and Technology academic program with a cumulative average of 60 percent (C) or
greater may be considered for admission to the first year of a degree program. No
Advanced Standing is granted.
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2.12.5 Degree Program to College Program
Degree Program to College Program

Applicants who are presenting a cumulative average of 60 percent (C) or greater will be
considered for Advanced Standing, depending on the degree of affinity of the degree
program with Georgian’s program. Most courses are evaluated on an individual basis
(see also section 3.3.1, Exemptions). In some situations students will be granted
Advanced Standing based on block evaluation. In these situations, the courses will be
coded for progression and graduation purposes but will not be reflected on the student’s
transcript.

2.12.6 Degree Program to Degree Program

Acceptance of transfer credits from Ontario degree programs shall be based on the
recognition that, while learning experiences may differ in a variety of ways, their
substance may be essentially equivalent in terms of their content and rigour. Insofar as
possible, acceptance of transfer shall allow for the maximum recognition of previous
learning experience in university-level courses.

Subject to degree, grade, and program requirements, any course offered for credit by one
institution shall be accepted for credit by another Ontario institution when there is
essential equivalency in course content.

Students should follow the procedures outlined above when applying for transfer credits
from a university to a degree program affiliated with Georgian College. The fee of $50 per
request applies.

2.12.7 Qualifying Bridge Programs to Degree Programs
Applicants, who have successfully completed a Georgian qualifying bridge program with

a cumulative average of 65 percent or greater, will be considered for admission, with
advanced standing, into a Georgian degree program.
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APPENDIX 5.2.2 ADVANCED PLACEMENT POLICIES

GEORGIAN COLLEGE POLICY AND PROCEDURES
2.12 Advanced Standing

Advanced Standing is the process of granting credit for prior learning from a post-
secondary institution. It involves permission to directly enter a program of study at an
advanced level on the basis of a number of related accredited courses or semesters or
years of post-secondary education. Receipt of Advanced Standing does not imply
admission to a specific program. Applicants must apply through the standard application
process (see section 2.1 for information on how to apply) and admission will be based on
space availability.

In order for the student to properly plan his or her academic progress at the College, all
requests for Advanced Standing should be made at the time of application. A fee of $50
is required for all Advanced Standing requests.

2.12.1 Process

The student must review the course outline/description of the Georgian College
courses for which he or she is seeking Advanced Standing. At this point, a
consultation with the Program Co-ordinator is recommended.

The student must ensure that documentation for the courses in his or her
previous studies has been obtained, including course grades (official transcripts)
and course outlines/descriptions that will allow an assessor to evaluate whether
the learning outcomes match those of the Georgian College courses and whether
the student’s performance is sufficient to warrant Advanced Standing.
Examinations or other evaluations may be required.

The student must pay applicable fees and complete a Request for Assessment of
Previous Learning form (available in the Office of the Registrar). The student must
then take the completed form to his or her program area’s Academic Officer, who
will arrange for the Advanced Standing assessment. The Academic Officer in the
student’s program area will forward the assessment to the Office of the Registrar
for final approval. The approved form will be returned to the Academic Officer for
distribution to the student.

Advanced Standing will appear on the student’s grade report or transcript. The
result of an Advanced Standing assessment is final and is not subject to appeal.
See following sections for more detailed information on Advanced Standing
requests.
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2.12.2 Articulation Agreements

To provide opportunities for advanced studies to our students and graduates, Georgian
College has developed agreements with many institutions. See the Georgian College
website at www.georgianc.on.ca/articulations/ for the most up-to-date information on
articulation agreements.

If a student is entering Georgian College from another educational institution that has an
articulation agreement with Georgian College, the student must identify this fact prior to
registration so that appropriate Advanced Standing credits can be assigned.
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APPENDIX 5.2.3 DEGREE COMPLETION ARRANGEMENTS

Bridging Eligible Transfer Students from Business Administration-Professional
Golf Management into Bachelor of Applied Business — Golf Management

Primary research undertaken by our development team indicates that a number of
graduates from the Business Administration-Professional Golf Management diploma
program at Georgian College will be interested in transferring into the Bachelor of Applied
Business — Golf Management degree program; note that the Professional Golf
Management diploma program is also offered at five other colleges across Canada. As
per the Ministry guidelines, we have compared the program learning outcomes of the
prior study with the program outcomes of the proposed degree. Additionally, a gap
analysis comparing the learning outcomes of the degree and the diploma programs was
conducted. Section 5.2.4 lists the degree and diploma learning outcomes, outlines skill
and knowledge gaps, and summarizes the learning needed to bridge those gaps.

Learning outcome gaps between the three-year Business Administration-Professional
Golf Management diploma and the first six semesters of the Golf Management degree
were clustered and are summarized under the heading of the course titles included in the
proposed Bridge program. The detailed gap analysis demonstrates the academic integrity
of the applied degree program and shows that the degree level standard and program
learning outcomes are met. The gaps are clustered under the headings shown below.
Additionally, the bridging program is summarized in diagram form.

Gaps Identified and Bridged

Business: Learning outcomes in those degree courses with a business orientation
require a higher level of critical analysis and rigor than is typically expected of students in
the diploma program. While scope and importance of this gap are substantial, specifically
in the areas of decision making, business policy, and management skills, our analysis
suggests that the gap is remediable through the successful completion of the bridge
program.

Communication: Throughout the diploma program, communication skills are addressed
directly and indirectly through report writing, introductory research, and presentation-type
exercises; however, there is a vast difference in the volume and complexity of degree-
level reading, comprehension, and writing that will be the common expectation in all
degree-level course work. The communication bridge course will address and remedy
this gap.

Data Analysis: Professional Golf Management diploma holders will have undertaken
some introductory research and rudimentary data analysis as part of their strategic,
marketing, and business planning courses. The degree-level program will require a
higher level of critical analysis, more rigorous research, and increased expectations of
the strength of a student’s arguments. The proposed Data Analysis course will remedy
this gap in skills and knowledge and prepare the student for the degree program.

BACHELOR OF APPLIED BUSINESS - GOLF MANAGEMENT 27
Georgian College



Breadth courses: The Golf Management degree-level program requires eight breadth
courses. A Professional Golf Management diploma holder could obtain up to six
qualifying transfer credits from his or her diploma provided that the student has achieved
at least a 65% average in the elective courses. Under normal circumstances, there will
then be a requirement to complete a further two Liberal Arts and Sciences elective
courses in the fourth year of the degree-level program.

The following graphic summarizes the transfer and bridging course proposal that
facilitates Professional Golf Management graduates with a GPA of 65% or more in each
of the courses to enter and succeed in the fourth year of the degree program in Golf
Management.

Diploma Bridge Program Degree Program
Program
3 Year Business Business Degree Co-op Degree
Administration — Decision Semester Semester Semester
Professional Making 7 8
Golf
Management
Business
Policy
Essentials

Essentials of
Management

Bridge
Communicati
ons

Learning
Strategies

Data
Analysis

Implementation

The Bridge Program builds on previous learning acquired in a Professional Golf
Management Diploma and is designed to prepare students to articulate to the Bachelor of
Applied Business - Golf Management program. Students further develop oral and written
communication skills and degree level research skills and expand their understanding of
applications in marketing, accounting, economics, human resources, and management
for business decisions. Instructional methodology, delivery, and assessments are
designed to enhance students’ overall critical thinking and problem solving abilities.
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The main delivery mode of the program will be field study, case analysis, and discussion
involving strategic business decision-making activities that cross a range of
interconnected disciplines. The program consists of six independent courses yet the
program is highly integrated with shared assessments threaded through the curriculum.
The successful delivery of this program will necessitate instructors sharing common
resources with a team-teaching approach involving concurrent and multiple evaluations
of a single assignment or report from the students.
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APPENDIX 5.2.4

GAP ANALYSIS OUTCOME SUMMARY

Diploma Program Outcomes

Degree Program Outcomes

Gap in Knowledge and Skills

Remediation of Gap

Design and evaluate public
relations activities

Assess the impact of provincial,
national and/or global trends and
events on golfing and recreation,
in general

Develop and evaluate marketing
plans relating to the golf industry

Utilize principles of
management related to
golfing/hospitality, including
strategic planning

Organize and facilitate special
events

Apply appropriate regulations,
guidelines and policies to
workplace settings

Identify practices necessary for
day-to-day maintenance of a

Evaluate and communicate
information, both orally and in
writing to a range of
audiences

Research and analyze historic,
demographic, and global
economic trends that will impact
business decision making,
planning and marketing

Create and implement a
customer service approach to
quality service and customer
satisfaction in accordance
with accepted ethical
practices within the golf
industry

Analyze business situation
and industry specific
problems from a multi-
functional perspective and
provide solutions based on
the business decision making
process and risk management
for human, physical and
financial resources.

Apply a systematic approach to

Analysis, report and essay
writing, oral presentations to
boards and committees,
effective business
communication strategies

Primary and secondary business
research and data analysis
necessary for decision making,
and marketing efforts

Internal and external customer
relations, ethical business
practices, managerial decision
making for team leaders

Risk Management for

property, human, physical and
financial resources

Measurement and analysis,

¢ Bridge communications,
Learning Strategies: Bridge
program

e Business decision making and
Data Analysis: Bridge program,
Business Policy (Capstone): 4"
year degree course

o Essentials of Management
Bridge program, Service
Excellence: 4th year degree
course

o Risk Management: 4" year
degree course
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golfing operation, including
environmental concerns

Discuss issues around
construction/renovation of golf
courses and related facilities

Apply accounting principles in
order to establish budgets and
appropriate budget control
mechanisms

evaluate the operational
strengths and weaknesses of a
golf business to implement
strategies for improvement while
demonstrating entrepreneurial
initiative

Integrate sophisticated
academic research skills and
methodologies from either the
social sciences or arts and
humanities to demonstrate a
depth of knowledge and
application of quantitative and
qualitative methods outside of
the business discipline

e Critically examine
personal biases and
paradigmatic approaches,
revising attitudes as
appropriate, in order to
work in a diverse industry
which includes a variety
of people, cultures and
classes

¢ Integrate the different
domains of learning as it
relates to the cognitive,
affective, and kinesthetic
aspects of the golf
industry

operational reviews,
implementation simulations

¢ In-depth investigation of
Social Science and
Humanities theories outside
of the business disciplines

Data Analysis; Bridge program,
Business Policy (Capstone) 4"
year degree course

Liberal Arts and Sciences
pool of electives available in
year 4 of degree
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¢ Principles of Networking, Human
e Model interpersonal, ¢ Interpersonal skills, professional Resource Management — 4"
leadership, and team managerial practices year degree courses
building skills in diverse
settings with critical
reflection upon one’s own
performance

e Provide ethical,
accountable and effective
professional practices to
individuals and groups in
the community from a
variety of diverse
backgrounds
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APPENDIX 5.2.4.1 GAP ANALYSIS

of the golf club and golf ball,
the first organizational
bodies of golf and the history
of the C.P.G.A.

Discuss golf etiquette
procedures and their function
and importance in the
current culture of a typical
golf facility environment.
Define, apply and interpret
the rules of golf as
administered by the
R.C.G.A.

Analyze and evaluate the
relevance of the various
governing bodies in golf
including the Royal and
Ancient and the USGA.
Examine the roles and
responsibilities of the rules
official, the starter and the
course marshal.

Explore pace of play issues
as they relate to the golf
experience and the financial
management of a golf
course.

Functions of the rules official,
starter and course marshal
RCGA golf rules, decisions on
the rules of golf, and golfer
etiquette

The Professional Code of
Ethics and golf’'s governing
bodies

which comprise
the golf industry:
owners, teaching
professionals,
manufacturers,
superintendents,
architects and
various external
accreditation
bodies like the
C.PGA,
R.C.G.A, and
the O.G.A.

2. Discuss the
identified major
golf industry
components in
the context of
how they
influence and
affect each other
from a systems
viewpoint.

3. Identify the
numerous types
of career
opportunities
and career paths
that are found
within the golf
industry.

4. Describe the
origins of the
game of golf; the
early players,
courses and
clubs; the
evolution and
development of
the golf ball and

panel discussions
given by golf
retailers,
professionals,
manufacturers and
owners.

3. Origins and
history of the
game.

4. RCGA golf
rules, decisions,
and etiquette.

5. Significant
participants and
developments in
the game.

6. The
Professional Code
of Ethics.

COURSE
COURSE COURSE LEARNING
(Degree) LEARNING OUTCOMES | CONTENT/DESCRIPTION (Diploma) OUTCOMES CONTENT GAP TT|-|C)EI:(I;IAI;:>
SEM 1 Describe and discuss the The origins and history of golf. | GOLF1000 1. Describe the 1. Guest speaker No gap
origins of the game of golf Significant participants and Intro/ Golf, current impact presentations from
Rules and including the early players, developments in the game. History and and significance Canadian Golf
History of courses and clubs, the Canadian and international Rules of each of the Associations
Golf evolution and development Golf Association meetings. major sectors 2. Seminar and
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golf club; the first
organizational
bodies of golf;
the history of the
C.P.GA
5. Articulate golf
etiquette
procedures.
6. Define, apply
and interpret the
rules of golf as
administered by
the R.C.G.A.
Physiology 1. Self evaluate their Basic concepts of energy and | GOLF2001 1. Articulate an 1. How to learn No gap
of Golf 1 biomechanics as it relates to Bioenergetics Fundamentals appropriate the game
their golf game Classification and function of of Golf Swing learning effectively.
2. Articulate the importance bones, joints, muscles as they philosophy for 2. Ball flight laws
of properly working the relate to golf acquiring a sport | 3. Static core
muscles/ bones/ joints and Determinants of force of skill fundamentals of
cardio respiratory system for | muscular contraction for an 2. Demonstrate grip, stance,
golf performance effective golf swing an alignment, ball
3. Implement effective Assess overall on-course understanding of | position, and
practice strategies by looking | performance the core posture.
at the mechanical aspect of Performance goal setting and fundamentals of 4. Swing
the golf swing. effective practice strategies all facets of the principles,
4. Apply the core Core fundamentals of the golf golf swing. preferences and
fundamentals physiology as swing 3. Detect and misconceptions.
it relates to the golf swing. Self evaluation techniques explain possible 5. Dynamic club
5. Recognize and self remedies for fitting.
evaluate the role of basic swing 6. Effective drills
biomechanics and muscle fundamental and practice
movement for executing a problems habits.
high quality golf swing. exhibited by 7. Golf teaching
others. aids.
4. Explain ball
flight laws.
5. Discuss the
effectiveness
and
appropriateness
of golf teaching
aids including
mechanical
devices and
video technology
Introduction | Explain marketing 1.Marketing strategy planning MKTG1000 1. Explain the The content in this | No Gap
to terminology and methods. 2. Uncontrollable Introduction to significance of introductory
Marketing Understand the basic environments Marketing the customer course deals with
marketing concepts and how | 3. Customer characteristics (Target Market) a cross section of
they are applied to marketing | 4. Market segmentation and the concepts that
strategies for industry. 5. Marketing research Marketing Mix in provide the basics
Develop analytical and 6. The marketing process the development | for understanding
communication stills of a firm's the Marketing
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necessary in marketing
decision-making

Evaluate the role of
marketing in industries,
historically and currently, and
assess its weakness and
strengths, and the changes
in approach over the years

marketing plan.
2. Describe how
the
uncontrollable
variables affect
the customer
(Target Market)
and the firm's
marketing plan.
3. Analyze the
customer's
buying process,
and all of the
factors that
influence that
process.

4. Apply a
variety of market
segmentation
techniques and
product
positioning
techniques to
predict target
market
opportunities.

5. Outline the
marketing
research
process as a
decision-making
tool in the
development of
the firm's
marketing plan.
6. Describe the
marketing
planning
process,
including the
basic
components that
comprise a firm's
marketing plan.
7. |dentify key
product, pricing,
distribution, and
promotional
concepts
necessary in
order to develop
a successful
marketing plan,

Planning Process,
and all of the
components of the
Marketing Plan.
(a) Marketing
Strategy Planning.
The importance of
sound planning is
identified.
Customer focus is
a key elementin a
successful
program.

(b) Uncontrollable
Environment. The
various forces
outside the
organization which
affect customers
and the firm's
marketing plan are
examined.
Examples of these
forces are
competition,
economic
conditions, social
trends and legal
restraints.

(c) Customer
Characteristics.
Demographic
dimensions,
behavioural
factors, and
organizational
influences that
impact on the
customer's buying
decision will be
examined.

(d) Market
Segmentation.
Techniques for
identifying groups
of customers who
have common
needs or
characteristics are
studied. These
common needs or
characteristics are
used in developing
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for domestic and
international
markets.

the entire
marketing
program.

(e) Marketing
Research. A basic
model for
undertaking
marketing
research will be
examined.

(f) Managing the
Marketing
Process. The four
Marketing Mix
components must
be blended to
plan, implement,
and control the
marketing
process.

(9) International
Markets. How and
why Canadians
may have to adapt
their marketing
mix when entering
the international
arena.

Legal
Golf

nt

Aspects in

Manageme

1. Discuss the fundamentals
of businesses law, statutes,
torts and contracts.

2. Assess the key legal
issues affecting business
and the golf industry.

3. Analyze legal concepts
and apply legal principles in
a golf industry context.

4. Examine appropriate
legislation regarding
business conduct in the golf
industry and develop
approaches to preventing
potential legal issues or
resolving active legal issues
as they arise.

1. Fundamentals of business
law

2. Statute law

3. Torts

4. Contracts

5. Employment law

Law and the golf industry

LAWS2000
Business Law

1. Describe the
essential
mechanisms of
the Canadian
system of civil
law.

2. Outline how
Canadian
business is
affected by the
legal concepts
covered within
the Course
Content.

3. Apply legal
theory to
determine the
legal issues in
assigned cases,
frequently
presenting
arguments for
both the plaintiff
and the
defendant,

a) What law is;
how our legal
system developed;
the present form
of our legal
system

b) The law of torts;
duty of care;
standard of care;
negligence,
product liability,
negligent
misrepresentation
c) The law of
contract: the
essential
elements;
interpretation;
discharge; breach
and remedies

d) Sale of Goods
Act; consumer
protection
legislation

e) Employment

No gap
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followed by a
judgment. This
will prepare the
student for an
approach to
legal issues
which will arise
in later
employment.

4. ldentify
situations where
a lawyer is
required, and
how to deal with
a lawyer.

law

f) Intellectual
property;
insurance law

Computer 1. Explain basic microcomputer 1. Hardware and software Advanced 1. Create and 1. Handicap systems No gap
Studies for hardware and software terminology Computer Golf analyze golf course | 2. ‘T’ time reservation
Managers in terminology. 2. Data storage Applications functions and tasks | systems 3.
Golf 2. Utilize word processing 3. Word processing, spreadsheets used in decision Tournament

software for business and database management making. 2. Design organization 4. Golf

correspondence. 4. Multimedia presentations and produce visual Shop Point of Sale

3. Employ a spreadsheet 5. Internet and web basics presentations used Systems 5. Database

application to calculate, format 6. Search engines and search for boardroom style | management 6.

and analyze financial techniques format Home page web

information. 7. Jencess, Golf IT and Jonas golf 3. Create client design 7. Information

4. Organize, manage and search software suites files and addresses | control and access —

information utilizing a database for the golf email privileges 8.

management application. industry. 4. Create Modifying a query of

5. Present information in a clear and design information 9.

and organized fashion utilizing a specialized home Preparing winning

multimedia based presentation pages and internet audio/visual business

application. privileges. 5. presentations

6. Apply basic file management Identify the

techniques. appropriate

Create, format, send, and software tools for

receive e-mail in a professional the various types of

manner. golf course

7. Apply research strategies for operations

finding reliable and accurate

information on the Internet in an

efficient manner.
SEM 2 Apply accounting principles and Revenue recognition ACCT1006 1. Record 1. Accounting Application of Business
Introduction ethics in recording business Accounting for income taxes Accounting complicated systems identification | accounting Decision Making
to Accounting | transactions and preparation of Leases Cycles business 2. Accounting for principles and (Bridge)

financial statements for service Product cost, product mix, volume transactions in purchases and sales ethics

and merchandising enterprises. pricing specialized on credit. Accurately

Apply accounting principles in Accounting changes and error accounting journals | 3. Principles of :?acr?£:ctions of

asset and liability valuation, and analysis in a complete internal control.

. . § . . . corporate stock
recognize the impact on financial Statement of cash flows accounting cycle 4. Accounting for and the
statements ] Full disclosure by applying cash. formation and
Complete an accounting generally accepted | 5. Temporary dissolution of
simulation accounting investments and partnerships as
Prepare financial statements for principle and receivables. well as the
sole proprietorships, partnership practices. 6. Inventories and inclusion or
and corporations 2. Identify internal cost of goods. withdrawal of

control issues in 7. Accounting for partners.
accounting Canadian payrolls. Prepare
systems. financial
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3. Perform the
necessary steps of
payroll accounting.
4. Prepare
accounting cycle
financial
statements using

statements for
sole
proprietorships,
partnerships and
corporations
using both the
manual method
and an

ICS

economics and the benefits of
economic interdependence.

2. Assess prices and trade in
relation to supply and demand,
and the concept of elasticity and
government policies.

3. Critically evaluate the
concepts of externalities, public
goods and common resources,
and market failures in
competitive market-based

2. Benefits of economic
interdependence

3.Market forces of supply and
demand

4. Governmental economic
policies

5. Economic concepts including
resource allocation, competitive
markets, monopoly, oligopoly and
monopolistic competition.

depict and analyze
economic concepts
and relationships.
2.Usea
production
possibility frontier
to illustrate
opportunity cost,
changes in
technology and
economic growth.

Scarcity, Efficiency
and Specialization
The Market System
Demand, Supply and
Equilibrium

Elasticity

Price Ceilings and
Price Floors
Consumer Behaviour
Costs of Production
Monopoly

§pecialized accounting
journals. software
fS. Evalu_ate package
inventories
encountered in
hospitality
accounting cycles
and calculate
subsequent effects
on financial
statements.
Fitness and 1. Identify various health factors 1.Basics of anatomy and Golf Teaching 1) Conduct an 1) The fundamentals No gap
Nutrition that affect personal health and kinesiology and Coaching 4 effective club fitting | of custom club
integrate appropriate skills to 2. Health factors and lifestyle skills session. Fitting.
create a healthy lifestyle. 3. Fitness and nutritional 2) Discuss the 2) Key components
2. Critically analyze strategies at personal and evolution of the of a club fitting
cardiovascular, weight training professional levels golf ball and golf Session.
and nutritional strategies to 4. Fitness plans and activities club and their 3) Golf balls and club
create a healthy lifestyle program relationship to have changed and so
designed to meet personal and teaching and Must our approach to
professional requirements. coaching. teaching.
3. Implement a fitness plan 3) Apply business 4) Applying sound
based on a personal health and planning and business planning,
fitness assessment. principles to principles to building
4. Formulate a variety of fitness developing, your golf
activities and job-related tests in marketing, and Business.
order to master various promoting a golf 5) Basic anatomy
components of their golf game. teaching facility. and physiology
4) Articulate basic Information.
anatomy, 6) Basic nutrition and
physiological, and strength training
strength training Information.
information as they | 7) Periodization and
relate to the golf the concept of
swing. practical application
5) Identify common 8) Myths, tales and
misconceptions misconceptions
and myths about learning the
regarding the golf golf swing and the
swing and learning Game.
the game.
Microeconom 1. Analyze the principles of 1. Principles of economics Microeconomics 1. Use graphs to Introduction No gap
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systems and production,
opportunity cost and the
relationship of technology on
economic growth.

4. Examine and compare
resource allocation, efficiencies
of competitive markets,
monopoly, oligopoly and
monopolistic competition.

3. Describe how
competitive
market-based
systems solve the
problems of what is
to be produced
(and how much),
how it is to be
produced, and for
whom.

4. Use supply and
demand to assess
the impact of
economic events
on equilibrium price
and quantity traded
in competitive
markets and
regulated markets.
5. Explain the
concepts of
externalities and
market failures.

6. Use the concept
of elasticity to
describe the
responsiveness of
quantities
demanded and
supplied to
changes in price
and income.

7. Use either
marginal utility
theory or
indifference curve
analysis to predict
consumer
response to
changes in the
price of a good,
changes in the
price of a related
good, and changes
in income.

8. Distinguish
between economic
profits and
accounting profits,
and use economic
profits to predict
resource allocation.
9. Derive and
graph short-run
total, average and
marginal cost
curves; derive and
graph long-run
average cost
curves.

Monopolistic
Competition
Oligopoly

Pure Competition
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10. Predict short-
run and long-run
equilibrium
outcomes (prices,
quantities traded
and economic
profits) under at
least perfect
competition and
monopoly using
graphs of costs
and revenues
(including marginal
cost and marginal
revenue).

11. Assess the
efficiency of long-
run equilibrium
outcomes for pure
competition,
monopoly and at
least one other
market structure

Marketing

1. Explain and discuss the
functions of the marketing
manager and his/her relationship
to the development of the
marketing plan.

2. Examine the role of
advertising, including branding
and pricing and demonstrate its
application in the golf industry.

3. Explain the role of primary and
secondary research in the
development of a marketing plan
and apply them in simulations
and case studies.

4. Differentiate consumer market
and business market buying
behaviours.

5. Create advertising and pricing
strategy programs for defined
market segments and target
markets.

Implement all aspects of the
marketing plan in a simulated
case study to demonstrate
knowledge and understanding of
the entire marketing process

1. Marketing in Canada

2. Customer satisfaction

3. Market acquisition through
strategic planning

4. Market Demand

5. Consumer Markets and buying
behavior

6. Business Markets and business
buying behavior

7. Dealing with competition

8. Advertising and Society

9. Market segments and target
markets

10. Market Offerings, product and
brand strategies

Price strategies and programs

MKTG1001
Planning the
Marketing
Strategy

1. Identify the
consumer/industrial
goods product or
service component
of the marketing
mix. Describe how
product life cycle,
branding and
packaging affect
this component.

2. Explain the
different methods
of price
determination and
the various
strategies used to
achieve pricing
goals and
objectives.

3. Apply
communication
theory to the
promotional
element of the
marketing mix and
differentiate among
advertising,
personal selling,
sales promotion,
publicity and public
relations.

4. Explain physical
distribution and the
two major elements
of channels of
distribution and
demonstrate an

How a company
decides on the right
product to satisfy a
particular target
market. This section
includes discussion
on product line
selection; branding;
packaging; consumer
and industrial goods,
and customer
service. The
marketing and
delivery of both
physical goods and
service will be
explored.

b) Distribution
Component

(Place) One a
company has
decided on the right
product it must
ensure that it is
available to the
consumer at the right
time and at the right
place. Areas of
discussion include
distribution channels
(Retailing and
Wholesaling) and
Physical Distribution.
c¢) Price Component
Pricing is an
extremely important
consideration. The

Explain the role
of primary and
secondary
research in the
development of
a marketing
plan and apply
both in
simulations and
case studies.
Implement all
aspects of the
marketing plan
in a simulated
case study to
demonstrate
knowledge and
understanding
of the entire
marketing
process.

Essentials of
Management
and Data
Analysis
(Bridge)
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understanding of
the different levels
of service provided
by various
wholesale and
retail firms.

5. Develop a basic
marketing plan that
demonstrates an
understanding of
the
interdependence of
the elements of the
marketing mix.

right product may be
available at the right
time in the right place
but it must be
realistically and
competitively priced.
Some considerations
in this area are: cost-
oriented pricing vs.
demand-oriented
pricing; break-even
analysis; discounts,
allowances; terms.
d) Promotion
Component

No product will
succeed in the
market place until the
potential customer
knows about it. This
section involves a
study of the
promotional mix
including Sales
Promotion,
Advertising, Personal
Selling, Public
Relations and
Publicity.

e) Managing the
Marketing Process
The four marketing
mix elements must
be blended to plan,
implement, and
control the marketing
process.

Additional topics may
be covered, as time
permits.

Leadership

Define the attributes of
leadership and evaluate their
own leadership qualities in
relation to situational leadership
and leadership strategies.
Explain the difference between
leadership and management and
evaluate the distinction in the
context of leading and managing
others in a golf organization.
Contrast and compare a variety
of leadership theories and their
applications.

Analyze the importance of
leadership in a competitive
industry, with an economic and
ethnically diverse consumer
base.

Apply appropriate leadership
strategies in @ manner conducive

Leadership styles and theories
Leadership versus management
Responsibilities and functions of a
leader

Leadership strategies in the golf
industry

Recreation,
Facilities,
Leadership

1. Describe various
types and
purposes of
recreation facilities
and areas.

2. Develop a basic
social and
recreation
programme of
activities for a
variety of
populations.

3. Apply a number
of leadership,
learning and group
dynamic principles
and strategies
appropriate to
various groups
engaged in social

Introduction to Social
and Recreational
Programming

a. Markets

b. Types of facilities
c. Trends and
themes in recreation
2. Recreation,
Leisure, Work and
Play

a. Definitions

b. Goals of recreation
¢. Human
development in
relation to leisure,
play and recreation
3. Programme
Planning

a. Programme
requirements based

No gap
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to enhancing the professional
image of the golf industry.

and recreation
activities.

4. Provide
instructions for a
number of games,
sports or events in
a one-to-one or
small group setting.
5. Assess various
storage,
maintenance and
control methods for
recreation
equipment and
supplies.

6. lllustrate various
issues of values,
attitudes, trends
and legal concerns
in the recreation
field.

on market needs

b. Types of activities
c. Programme
development

4. Social and
Recreation
Programmer and
Activities

a. The social and
recreation
programmer:

duties and
responsibilities

b. Teaching and
leading sports,
games and activities
5. Sites, Facilities
and Equipment

a. Safety, operation,
maintenance and
control

instruction.

Discuss modern and proven
coaching methodologies based
upon a variety of accepted
philosophies.

Plan a practice outcome that
includes the evaluation of
required criteria

Analyze performance outcomes
that include the evaluation of
required criteria

Manage a program outcome that
includes the evaluation of no
fewer than two clients

NCCP models of coaching

2. Client analysis (skills and
learning styles)

3. Community sport, Instruction
and Competition 4. Streams of
participants

Community sport, business,
instruction and competition
streams of coach development
models

Canadian PGA and
the evolution of
teaching the golf
swing. 2)
Understand the
importance of
effective
communication and
interpersonal skills
as they relate to
teaching golf. 3)
Communicate
current and
accepted golf

the

Golf Pro.

2) Effective/efficient
communication in a
teaching/learning
environment.

3) Golf

terminology as it
relates to instruction:
grip,

stance, ball position,
alignment, posture.
4) Ball

flight laws.

Utilize a 360 degree evaluation instruction 5) Psychological
process which involves a number terminology. 4) aspects of learning
of stakeholders Anticipate the and

SEM 3 1. Explain the purpose and value 1. The research process including No equivalent Data analysis
Introduction of a sound business research quantitative vs. qualitative analysis course in (Bridge)
to Business policy. and primary vs. secondary diploma
Research 2. Compare and contrast the research

types of research and 2. The role of business research;

applications specific to primary information and knowledge

and secondary data. management

3. Develop and administer a 3. Ethical issues in business

data-collection instrument research

appropriate to the identified 4. Survey research methods

research problem. 5. The research proposal and

4. Analyze data with statistical problem definition

software and formulate an Questionnaire design, sample size

approach to solving research and data collection, and coding

problems. Data analysis, descriptive

5. Compose research and statistics, univariate statistics,

evaluation findings into a critical, bivariate analysis

written format. 6. The research report;

communicating and disseminating
results

Coaching Identify and analyze the business | 1. Coaching, leadership and Golf Teaching 1) Discuss the 1) History of the No Gap
Techniques | opportunities available within golf mentorship theory and Coaching 1 origins of the CPGA/evolution of
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needs and wants
of today's golf
consumer with
respect to learning
or improving
his/her golf game

executing golf skills.
6) Laws, principals
and

preferences model
7) Common
characteristics of
successful golf
instructors

8) Common myths
surrounding the golf
swing and learning
the

game.

9) Basic principals of
motor learning and
skill

acquisition.

al

Industry

Sustainable
Environment

Management
for the Golf

1. Describe the structure and
purpose of laws designed to
protect the environment.

2. Compare how federal,
provincial and municipal laws
interconnect to impact
environmental laws specific to
golf course development

3. Analyze pest management
and water management
strategies, with a focus on the
water taking permitting process
and the recapture/re-use of golf
course effluent.

4. Examine and interpret the
construction site-plan approval
process and reconcile the daily
operations of a golf course with
accepted environmental
monitoring programs.

5. Examine current and pending
environmental legislation and
evaluate whether it is
development-friendly or
unfriendly.

1. The legal framework of
environmental law

2. Federal, provincial and
municipal law

3. Water management and
permits to take water

4. Construction and site plan
approvals

5. Daily operations vis-a-vis
environmental policies

6. Routine environmental
monitoring programs

7. Current environmental issues
impacting golf course
development

LAWS2010
Environmental
Law

a) understand the
basics of business
law in Ontario

b) be familiar with
the relevant
Environmental Acts
& Regulations,

c¢) understand the
Development
approval process,
d) Be able to apply
the Environmental
Regulations.

1. The different kinds
of law; common,
criminal, civil,
environmental and
how they interact

2. The difference
between Acts,
Regulations,
Guidelines and
Policies

3. Areview of
relevant Acts,
Regulations, etc.

4. The development
approval process

5. Case studies

No gap
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supply/demand deficits and
explain their significance to the
golf industry and to
developments in the economy as
a whole.

2. Explain the relationship
between consumption,
investment, government
spending, imports and exports
and their major determinants,
and the calculation of national
income.

3. Explain the causes and costs
of inflation, its relation to the
price level and the monetary
system.

4. Analyze Canada’s position as
a trading nation and how GATT,
FTA, and NAFTA affect our
trading relationships and how the

2. Macroeconomic instability:
unemployment, inflation, and the
business cycle

3. The aggregate demand-
aggregate supply model of the
economy and equilibrium output
and price level determination

4. Money and banking in Canada
5. The Bank of Canada and
monetary policy

Fiscal policy

6. Budget deficits and the public
debt

Canada in the global economy
and international trade

7. Exchange rates and the
balance of payments
Macroeconomics policy in an open
economy

economic concepts
and relationships.
2. Define the key
economic
indicators, and
explain their
significance and
how they are
measured.

3. Describe the
calculation of
national income
through both the
expenditure and
income
approaches; and
explain the
limitations of GDP
as a measure of
economic activity,

- Measuring domestic
output, national
income,

And the price level.

- Macroeconomic
instability:
unemployment,
inflation,

And the business
cycle.

- The aggregate
demand-aggregate
supply model of the
economy, and
equilibrium output
and price level
Determination.

- Money and banking
in Canada.

- How banks create

balance of payment accounts and as a measure money.

reflects international trade and of social welfare. - The Bank of

capital movements, net foreign 4. Explain the Canada and

investment, and exchange rate. relationships monetary policy.
between - Fiscal policy.
consumption, - Budget deficits and
investment, the public debt.
government - Canada in the

Physiology of 1. Self evaluate a) short game, b) | Short game and Long game GOLF2001 1. Articulate an 1. How to learn the No gap
Golf 2 long game and c) on course handicapping Fundamentals of | appropriate game effectively.
performance in conjunction with Assess overall on-course Golf Swing learning philosophy | 2. Ball flight laws
accepted standards performance for acquiring a 3. Static core
2. Articulate the importance of Performance goal setting and sport skill fundamentals of grip,
properly and realistically setting effective practice strategies 2. Demonstrate an stance, alignment,
performance goals for oneself Core fundamentals of the golf understanding of ball position, and
and others swing the core posture.
3. Implement effective practice Ball flight laws fundamentals of all 4. Swing principles,
strategies. Selecting proper equipment facets of the golf preferences and
4. Demonstrate the core Self evaluation techniques swing. misconceptions.
fundamentals of the golf swing. 3. Detect and 5. Dynamic club
Recognize the impact of the 4. Core fundamentals of the golf explain possible fitting.
mind’s role in executing high swing remedies for basic 6. Effective drills and
quality golf shots. 5. Ball flight laws swing fundamental practice habits.
5. Select golf equipment 6. Selecting proper equipment problems exhibited 7. Golf teaching aids.
optimally suited for any particular | 7. Self evaluation techniques by others.
individual. 4. Explain ball flight
6. Discuss the importance of on- laws.
course strategies and tactics. 5. Discuss the
Develop and implement a written effectiveness and
performance and improvement appropriateness of
plan. golf teaching aids
7. Create a performance including
improvement diagnostic based mechanical
on quantitative and qualitative devices and video
changes over tim technology
Macroecono 1. Describe and calculate key 1. Domestic output, national Macroeconomics 1. Use graphs to Introduction to No gap
mics economic indicators such as income, and the price level depict and analyze macroeconomics.
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spending, exports
and imports, and
their major
determinants.

5. Explain the
relationships of
aggregate quantity
demanded and
aggregate quantity
supplied to the
price level, and use
the AD-AS model
to predict
equilibrium output
and price level.

6. Describe the
functions of money
and how the
money supply is
measured.

7. Describe the
functions of the
Bank of Canada,
and how it uses the
tools of monetary
policy to affect
interest rates and
the level of
economic activity.
8. Explain how
fiscal policy can in
theory be used to
stabilize an
economy.

9. Describe
Canada's position
as a trading nation,
and how the GATT,
the FTA, and the
NAFTA affect our
trading
relationships.
Explain how the
balance of
payments accounts
reflect international
trade and capital
movements.

10. Explain the
benefits of
international
specialization
based on

global economy, and
international trade
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comparative
advantage, and the
effects of trade
barriers. Analyse
the arguments for
protectionism.

11. Explain how
foreign exchange
rates are set under
flexible exchange
rate systems.

SEM 4
Coaching
Techniques 2

1. Plan a practice outcome that
includes the evaluation of
required criteria found in one
practice plan and an Emergency
2. Action Plan (EAP) completed
by a recognized coach/instructor.
3. Analyze a performance
outcome that includes the
evaluation of required criteria
while utilizing context-specific
athletes/participants during an
onsite or video observation of a
practice/session.

4. Design a sport program
including the evaluation of
required criteria in a Season Plan
completed by a recognized
coach.

5. Support the competitive
experience outcome that
includes the evaluation of
required criteria during an on-site
visit or video observation of a
competitive experience.

6. Manage a program outcome
that includes the evaluation of no
less than 2 athlete/team progress
reports (of the same athlete or
team) completed by a recognized
coach OR an evaluation of
essential

1. Making ethical decisions

2. Analyzing performance

3. Providing support to athletes in
training

4. Plan a practice session and/or a
lesson

Manage a program

Golf Teaching
and Coaching 2

1) Articulate the
respective golf
associations'
partnership and
vision for a national
standardized
approach to
teaching junior and
beginner golf.

2) Understand the
importance of a
Golf Professional
as a role model for
juniors.

3) Identify the
psychological and
motor skill
challenges in the
learning of a new
skill.

4) Create and
utilize logical
lesson plans for
private and group
coaching
programs.

5) Design an
implementation
plan for a junior
golf camp.

1) The power of the
junior golf market

in North America.

2) How to effectively
meet the needs

and demands of
"echo children."

3) Key components
of a successful junior
golf program.
4)Characteristics of a
successful junior golf
promoter.

5) Conducting a
junior golf camp.

6) Conducting
successful group and
private clinics.

7) Reviewing
harassment
legislation.

8) Lesson planning
importance for all
clients

No Gap

Sales
Concepts
and
Applications
for the Golf
Industry

1. Apply theory of personality
types in determining one’s own
dominant or preferred style of
selling as well as the buying style
of the customer.

2. Examine and discuss the
functions and responsibilities of
the golf industry salesperson.

3. Analyze product and service

1. Theory of personality types
2. The selling environment and
sales management

3. Customer and employer
expectations and needs

4. How sales adds value to
customers

5. Ethical and legal issues in
professional selling

No equivalent
course in
diploma

Business
Decision Making
(Bridge)
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trends to identify potential sales
opportunities and develop sales
forecasts.

4. Construct a sales portfolio
including lead gathering,
prospect lists, sales call
objectives and product
knowledge.

5. Demonstrate effective sales
techniques including greeting
and opening statements,
appropriate closing techniques,
and identifying potential
objections and developing
appropriate responses.

6. Develop a cost benefit
analysis, calculating the return
on investment payback period
and the opportunity costs.

7. Develop and demonstrate
effective negotiating and
commitment strategies as well as
partnership building techniques

6. Sales presentations and
communications

7. Sales process: forecasting,
accounts, opening the call,
negotiation

8. Closing and post-sales follow-
up

9.Sales performance issues

for various equipment

3. Utilize software for equipment
management

4. Evaluate various methods for
tracking equipment and fleet and
for recording depreciation,
purchasing and scheduling

keeping, electric, gas, etc.

3. Fleet management planning
4. Purchasing, scheduling,
tracking, depreciation, and
inventories

5. Survey and disposal of assets
6. Equipment sharing

Site visits and inspections

to finish for the
organization and
administration of a
golf tournament
including the
supervision of all
financial aspects
and ensuring that
all event
communications
and staffing needs
have been planned
for.

critical path
schematic for time
lines, confirmations,
contracts, sponsors,
thank you

letters, press and/or
media facilities when
applicable.

2. Participant traffic
flow both on and off
the golf

course including
parking, marshalling,

Accounting 1. Analyze the management of 1. Revenue recognition Overall basic Business
Applications capital and other resources to 2. Accounting for income taxes accounting Decision Making
fund business activities. 3. Leases knowledge is (Bridge)
2. Apply financial ratio analysis 4. Product cost, product mix, incomplete
as a tool to gauge financial worth | volume pricing
of a business. 5. Accounting changes and error
3. Examine and discuss the inter- | analysis
relationship of volume, price, 6. Statement of cash flows
product mix and product costs. Full disclosure
4. Demonstrate the use of
financial information in
forecasting, budgeting and
measuring business operations
Fleet and 1.Differentiate types of grounds 1. Equipment management Golf Equipment, 1. Develop a 1. Communications No gap
Equipment keeping equipment software Storage and systematic issues including:
Management 2. Perform simple maintenance 2. Types of equipment — grounds Repair approach from start | establishment of a

BACHELOR OF APPLIED BUSINESS - GOLF MANAGEMENT

Georgian College

47



2. Apply the
principles of
service
maintenance and
storage of golf
clubs and bags,
and conduct
operational and
maintenance
aspects of a power
golf cart fleet

3. Perform the daily
opening and
closing duties of
the back shop.

4. Articulate how
the practise range
is a contributing
factor to the
expansion of golf
services to
members.

5. Safely and
efficiently operate
range equipment
including ball
picker, ball washer,
basket inventory
and describe
safety and security
procedures
necessary to the
operation of the
practise range.

6. Perform basic
repairs to clubs
including
regripping,
reshafting and
rewhipping.

7. Understand and
practise the
principles of
customer service
excellence in all
facets of backshop
and range
operations.

admissions,
handouts and
scheduling.

3. Scoring methods
to be used and
scoring process
including sheet
preparation, name
lists, draws and
format,
closest/longest
considerations,
tabulation,

available tournament
software and
necessary computer
skills.

4. Budget
consideration with
respect to event
promotion, corporate
sponsorship, prizes,
number of
participants, food &
beverage
considerations
particular to event,
and staffing
requirements.

5. Customer service
issues including
attention to

every detail,
recognition of
potential for repeat
and new tournament
business.

6. Club and bag
security, storage and
organization
including set up,
cleaning, tagging,
regular inspection
for damage, loss,
and record keeping.
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SEM 5

of

Golf

Introduction

Psychomotor
Theories in

Self evaluate a) short game, b)
long game and c) on course
performance in conjunction with
accepted standards

Articulate the importance of
properly and realistically setting
performance goals for oneself
and others

Implement effective practice
strategies.

Demonstrate the core
fundamentals of the golf swing.
Recognize the impact of the
mind’s role in executing high
quality golf shots.

Select golf equipment optimally
suited for any particular
individual.

Discuss the importance of on-
course strategies and tactics.
Develop and implement a written
performance and improvement
plan.

Create a performance
improvement diagnostic based
on quantitative and qualitative
changes over time

Short game and Long game
handicapping

Assess overall on-course
performance

Performance goal setting and
effective practice strategies
Core fundamentals of the golf
swing

Ball flight laws

Selecting proper equipment
Self evaluation techniques
Describe the objectives of an
exercise program for golf
Discuss and deliver progression
sequence for an exercise program
Principles of training

Describe and screen for pre-
existing injuries

Describe the signs, symptoms and
proper treatment for both soft
tissue and bone injuries
Describe and screen for factors
related to increased risk with
professional golf practices

Golf Teaching
and Coaching 4

1) Conduct an
effective club fitting
session.

2) Discuss the
evolution of the
golf ball and golf
club and their
relationship to
teaching and
coaching.

3) Apply business
planning and
principles to
developing,
marketing, and
promoting a golf
teaching facility.

4) Articulate basic
anatomy,
physiological, and
strength training
information as they
relate to the golf
swing.

5) Identify common
misconceptions
and myths
regarding the golf
swing and learning
the game.

1. The fundamentals
of custom club
Fitting.

2) Key components
of a club fitting
session.

3) Golf balls and club
have changed and so
must our approach to
teaching.

4) Applying sound
business planning,
principles to building
your golf

business.

5) Basic anatomy
and physiology
information.

6) Basic nutrition and
strength training
information.

7) Periodization and
the concept of
practical application.
8) Myths, tales and
misconceptions
about learning the
golf swing and the
game.

No gap
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Organization Articulate the different elements Organizational theory — histories BUSI1001 1. Identify the 1. Introduction to the Organizational Essentials of
al Design and | of organization structure, design, and perspectives Introduction to foundations of Field of Organization design Management
Effectiveness process and context Organizational environment — Org. Behaviour individual Behaviour theories, open (Bridge)
Demonstrate an appreciation of a | strategy and goals behaviour including | 2. Individual systems,
variety of perspectives in Organizational social structure perception, Behaviour and organizations’
understanding organizational and impact of technology communication and | Learning in role within the
behaviour Organizational culture learning and apply Organization domestic and
Relate how the design and Conflict, control and ideology this knowledge to 3. Theories of global
structure of an organization Decision making and politics the business Employee Motivation environment
impacts negatively or positively within organizations environment. and Reward Systems
on goal achievement within that Organizational change and 2. Analyze the 4. Perception
organization learning concept of 5. Stress
Develop and apply skills of motivation and 6. Communication in
diagnosis and resolution to the evaluate Organizations
solution of practical and real motivational 7. Team Dynamics
organizational problems strategies used in 8. Decision Making in
Discuss the impact on the a variety of Organizations
organization of increased local organizational 9. Politics and
and global competition, rapidly settings. Conflict in
changing technologies and rising 3. Explain the Organizations
consumer demands, and the development, 10. Organizational
limits of organizational theory in structure, decision Leadership
coping with these realities making processes, 11. Organizational
and impact of Change and
groups within Development
organizations. 12. Organizational
4. Evaluate the Culture
appropriateness of 13. Organizational
various leadership Structure and Design
styles and conflict
management
strategies used in
organizations.
5. Explain how
organizational
culture and change
affect working
relationships within
organizations. 6.
Define and identify
both personal and
organizational
causes of stress
and list ways of
managing stress.
Pro Shop 1. Differentiate and evaluate 1. retail strategy Golf Operations, 1. Understand the Golf Shop policies No Gap
Retail various strategies for retail pro 2. the physical pro shop Policies and importance of a and procedures
Management shop pricing and management 3. sales forecasting Procedures Policies and manual.
2. Forecast sales purchasing Procedures manual | 2. Golf Shop security
3. Compare and evaluate 4. product knowledge and selling and take a / managing risk.
vendors skills leadership role in 3. Inventory control
4. Write sales orders, having 5. product management its development. and revenue
deciphered trends and 6. sales lift initiatives 2. Articulate collection
determined appropriate vendors 7. direct marketing specific information | procedures.
5. Build a unit-based purchase 8. point of sale systems about all aspects of | 4. Booking tee times,
plan for an actual pro shop the Golf Shop scheduling staff (front
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including
scheduling,
booking tee times,
lessons, leagues,
tournaments,
merchandising and
security.

3. Discuss
appropriate point-
of-sale systems
and other
computer based
functions that
support the Pro-
shop

and back

Shop), lessons,
tournaments and
leagues.

5. Product
knowledge and
buying for a variety of
Clients.

6. Golf cart fleet.
7. Marshall’s,
starters, staff
training.

8. Professionalism
amongst

of a golf organization and
determine and implement
effective and efficient resolutions
to problems.

3. Utilize the tools of financial
forecasting to make planning and
operational decisions regarding
the financial resources of a golf
facility.

4 Critically assess and complete
an operational performance of a
golf facility’s productivity,
efficiency, and profitability

business activities

4.Financial positioning and
forecasting

5.Inventory management and
operational performance

6.Pro forma financial statements
7.Quality of earnings/income and
revenue recognition
Non-current assets

Income taxes

8.Recognition and valuation of
liabilities/bonds

using the skills
acquired.

2. Analyze the
financial stability of
a business and
recommend the
appropriate action
to take.

3. Apply the
complex tools
associated with
financial
forecasting, the
knowledge of
which is essential
in the business

Functions of
Financial
Management

b) Financial Analysis
and Planning

1. Review of
Accounting

2. Financial Analysis
3. Financial
Forecasting

c) Working Capital
Management

1. Working Capital
and the Financing
Decision

2. Current Asset

performance of
a golf facilities
productivity,
efficiency and
profitability

Managing E- Analyze relationship marketing Lectures provide the theory and No diploma 1. Online readings Analysis of Business
Business concepts to describe how overview of the historical aspects course and discussions internet value Administration

Internet use adds value. of e-commerce. The course relies 2. Corporate website Identification Communications

Identify and assess issues facing very heavily on electronic support comparison and (Bridge)

business trying to improve in order to facilitate an 3. Thematic website assessment of

competitiveness, and develop understanding of these production internet

Internet strategies technologies in preparation for business

Evaluate the critical success applying such knowledge to e- issues

factors of companies using on- commerce in the workplace upon Evaluation of

line marketing and e-commence graduation. Discussion groups critical success

activities provide an opportunity for factors

Apply Internet technology for the students to critically discuss the

purposes of research and project materials presented both in

completion to develop effective lectures and on-line.

research skills, and to create a

basic web page, while critically

assessing industry web pages.
Financial 1. Explain and effectively 1.Business activities and principal FNCE2000 1. Successfully Topics: Critically Business Policy
Measurement | manage the financial resources financial statements Business manage the a) Introduction to assess and Essentials and
and Analysis of a golf facility. 2.Financial statement analysis Finance financial resources Finance complete an Data Analysis

2. Analyze the financial stability 3.Financial resources and of any business 1. The Goals and operational (Bridge)
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world today. Management
3. Sources of Short-
Term Financing
SEM 6 1. Assess event feasibility 1. event terminology GOLF3000 1 Identify all 1. Differentiate No gap
Event 2. Plan, implement and evaluate 2. planning objectives, goals, Corporate Golf components of the between types of
Management event merchandising budgets Event Planning host and hosted special events; large
opportunities 3. developing the merchandising organization and tournaments, smaller
3. Develop and assess event plan key personnel that corporate groups,
plans and proposals 4. challenges to successful event must work together | meetings,
4. Conduct analyses of events planning and execution to produce a conventions.
based on a number of criteria 5. case studies and SWOT successful 2. Explore
such as efficiency, marketing analyses of various events corporate/special terminology, teams,
objectives, entrepreneurial event software event. tasks, as they relate
opportunities, etc. 6. risk management introduction 2. Assess the to the success of an
feasibility of the event. 3. Develop a
event. feasibility plan -
3. Identify objectives, goals,
merchandising budgets, target
opportunities and markets, competitive
outline a plan for analysis.
up selling 4. Write an
tournament clients. implementation plan -
4. Write an critical path,
effective event marketing, public
implementation relations, risk,
plan/proposal. corporate partners,
5. Define and and contingencies.
reconcile post 5. Outline
event actions - merchandising plan
budgets, and budget for
evaluation, and respective objectives,
accounting. goals, budgets,
target markets,
tournament/corporate
clients.
6. Identify risks
(environmental &
monetary) and
prepare a realistic
contingency plan for
both.
7. Group discussion
and evaluation of
current special event
plans or events in
progress.
Applied 1. Discuss the close relationship 1. health psychology, performance | No diploma
Sports between mental and physical enhancement/interventions, course
Psychology health 2.social psychology
2. Analyze and evaluate various differentiating sports psychology
techniques (research, theory and | from other branches of psychology
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practice) to improve performance
in exercise and sport

3. Examine factors related to the
social psychological aspects of
performance such as coaching,
teamwork and participants

applied and clinical sports
psychology

cognitive behavioural approaches
mental training techniques (e.g.,
goal setting, imagery, self-talk,
feedback, focusing)

3. planning and note-taking for
initial and subsequent sessions
with clients

challenges to sports psychology
(e.g., eating disorders, injury,
depression, career transitions)

medium and long range course
needs including drainage issues,
equipment replacement and/or
purchases and future course
expansion

2. |dentify various challenges
facing turf and soil, addressing
these challenges as they arise
Study cases and synthesize
responses

3. Discuss impacts of play and
weather on turf management and
scheduling with particular focus
on compaction considerations,
pin and tee block rotations,
speed of play, quality of turf and
drainage considerations, and
with respect to course layout, low
spots and areas which tend to
hold water

requirements for healthy turf

2. Irrigation system selection,
construction maintenance

3. Golf course opening/closing;
procedures for turf, irrigation and
maintenance equipment

architects and
superintendents to
establish medium
and long range
course needs
including drainage
issues, equipment
replacement and/or
purchases, and
future course
expansion.

2. Identify main
pieces of turf
equipment and
their cost and
rotation schedules
in consultation with
superintendent.

3. Identify turf
grass maintenance
issues including
care and culture of
turf (mowing,
aeration, watering,

turf maintenance and
course re-design.

2. Organizational
considerations for
renovation,
construction, and
maintenance
projects.

3. Turf identification,
diseases, and
remediation.

4. Course opening &
closing procedures
for turf, irrigation, and
maintenance
equipment.

5. Long term
planning strategies to
support sustained
golf course health
and player
satisfaction.

Marketing Apply strategic thinking to the Research strategy No equivalent Essentials of

Analysis marketing function Data capture and analysis course in Management
Relate the principles and Data collection instruments diploma Business
techniques of effective marketing Interpreting quantitative data Administration
research Secondary research and report Communication
Participate in all aspects of the writing Data Analysis
research and analysis process (Bridge)
Identify meaningful and
statistically significant trends in
an organization’s data
Engage in strategic decision-
making based on research
findings

Agronomy for 1. Plan, prioritize, budget and 1. Turf identification, diseases, GOLF2000 1. Plan, prioritize, 1. Legal and No gap

the Golf consult with appropriate remediation Turf, Renovation budget, and environmental

Industry stakeholders to establish Soil identification, limitations and , Construction consult with considerations for
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fertilizer,
chemicals,
diseases, pests),
nutrient, drainage
and compaction
considerations,
impact of play and
weather on turf
maintenance
schedule, proper
pin and tee block
rotations with
respect to weather,
speed of play, and
quality of turf, and
drainage
considerations with
respect to course
layout, low spots
and areas which
tend to hold water.
4. Describe the
physical layout of
the course from
fairways, tees,
greens to the cart
paths, service
roads, easements,
drainage areas,
buildings, practice
areas etc.

5. Identify and plan
with respect to
issues that impact
renovation and
construction
projects including
environment,
permitting process,
historical
preservation and
existing themes.
6. Develop a
communication
plan that
recognizes the
needs of the
stakeholders, the
decision makers
and the
construction
personnel.

7. Identify a
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process whereby
the
architect/contractor
is chosen for
renovation and/or
construction
projects.
SEM 7 1. Critically evaluate the viability 1. Entrepreneurship BUSI2000 1) Identify the Small Business Franchises, Business Policy
Entrepreneur of a business idea and predict its 2. Business planning Entrepreneurship | personal skills Overview market trends Essentials
ship and probability of success. 3. Researching the competition and Small necessary to Gathering skills in research / (Bridge)
Business 2. Analyze and predict market 4. Market research and Business succeed in an Small Business value of service
Plan trends. promotional strategies entrepreneurial Power Marketing or product
3. Research the competition, 5. The importance of location environment. Profiling Your Market trends
promotional strategy, and 6.Franchises 2) Evaluate the Customer: and research
location in the planning of a 7.Interpersonal communication viability of a Learn From The
successful business operation. business idea and Competition
4. Evaluate and demonstrate determine its Promotion
interpersonal skills required for probability of Location
success in profiling customers success. Financial Analysis
and marketing products or 3) Construct a set Trends statement
services. of financial Shaking the Money
5. Develop research and projections (cash Tree:
analytical skills required for flow, income Legal Concerns
financial analysis for assessing statement and Buying Franchises
the market value of on-going balance sheet) to and Existing
businesses and determining the assess the viability Businesses
benefits and liabilities of of a small
franchising business.
4) Develop a
professional
business plan
acceptable to a
lending institution,
demonstrating an
understanding of
the key elements
essential to the
operation of a
successful small
business.
SEM 8 1. Analyze the vision, mission 1. Golf business challenges and Must take
Business and strategic plan of a real responses including weather, degree course
Policy: organization human resources, marketing, (Semester 08)
Capstone 2. Contextualize the strategic competition, finance, regulations,
plan according to its economic, retrofits and new constructions,
geographic, physical and socio- environmental assessments and
demographic environments land claims
3. Investigate and problem solve
specific industry challenges,
such as seasonality and weather
dependence
4. Identify legal problems
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proactively and determine
appropriate responses

medium and long-range golf
course needs including drainage
issues, equipment replacement
and/or purchases and future
course expansion

2.Develop a communication plan
that recognizes the needs of
stakeholders, the decision
makers and the construction
personnel

3.Develop a request for proposal
which outlines, in detail, the
requirements for the construction
and/or renovation of a course
4.Analyze various real reports
and requests for proposals

renovation, construction and
maintenance (e.g., staffing,
budget, player satisfaction, market
analysis)

3.legal and environmental
considerations for course
construction, redesign and
maintenance

4.long-term planning strategies
5.sustained golf course health and
player satisfaction

6.greens, tees, fairways, bunkers
and construction standards

7 tree programs and committees
8.course aesthetics and
landscape design

Human Explain the various functions of 1. The historical development of Must take
Resource human resource management human resource management. Degree course
Management and identify their relationship to 2. Government legislation and (Semester 7)

the workplace from the human resource management

perspective of both employer and | 3. Human Resource requirements

employee. for planning, staffing, performance

Apply the principles of human appraisal, training and

resource management in the development.

areas of hiring, compensation 4. Compensation: Job evaluation,

and benefits, and government pay structure, and benefits.

legislation. 5. Employee Relations: Discipline

Identify social issues relating to and employee assistance.

human resource management 6. Labour Relations: Unions,

such as systemic discrimination collective bargaining, contract

and develop approaches to administration and human rights

resolving these problems in the 7. Current trends and future

workplace through various issues.

methods learned in class

Identify and predict human

resource management trends in

industry and develop proactive

solutions and techniques of

adaptation to changing industry

demand
Golf Course 1.Plan, prioritize, budge and 1.stakeholders in course Must take
Design and consult with appropriate construction degree course
Construction stakeholders to establish 2.organizational considerations for (Semester 7)

Application of
Psychomotor
Theories in
Golf

Self evaluate a) short game, b)
long game and c) on course
performance in conjunction with
accepted standards

Articulate the importance of

Short game and Long game
handicapping

Assess overall on-course
performance

Performance goal setting and

No diploma
course

Must take
degree course
(Semester 7)
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properly and realistically setting
performance goals for oneself
and others

Implement effective practice
strategies.

Demonstrate the core
fundamentals of the golf swing.
Recognize the impact of the
mind’s role in executing high
quality golf shots.

Select golf equipment optimally
suited for any particular
individual.

Discuss the importance of on-
course strategies and tactics.
Develop and implement a written
performance and improvement
plan for oneself and in
collaboration with and for a
student peer

Create a performance
improvement diagnostic based
on quantitative and qualitative
changes over time

effective practice strategies
Core fundamentals of the golf
swing

Ball flight laws

Selecting proper equipment
Self evaluation techniques
Coaching and mentoring for the
golf swing

its implications for the overall
food and beverage operation.

3. Forecast sales and expenses
and relate this to the budgeting
function using appropriate food
and beverage software tools.

4. Analyze and interpret data
obtained on staffing, scheduling,
turnover and productivity.

5. Demonstrate industry standard
professionalism and proficiency

guest checks and cash, utilities
and miscellaneous expenses and
theft

2. Importance of budgeting and
forecasting sales

3. Labour costs, ratios,
productivity

4. Job analysis, job description
and task procedures

5. Staff forecasting, scheduling,
turnover, analysis

specifications for a
variety of products
3. apply inventory
control measures
for a variety of
products

4. analyze
operating results
and standard
procedures to
determine

typical food and
beverage department
-types of operations
-the importance of
controls
-implementation,
operation and
analysis of effective
controls

2. Planning for F&B
Control

requiring
interpretation of
data derived
from the F&B
operation.

Service 1. Identify client expectations and | 1. Service excellence and the No equivalent BABGM bridge:
Excellence reiterate these to confirm organization; the service culture course in Essentials of
2. Use effective rapport with a 2. Communication styles and diploma Management
diverse client base through diversity (including active and
speed, articulation, tone and empathic listening)
diction 3. Stress management for self and
3. Identify, apply and analyze customers
methods for reducing and action orientation Must take
resolving conflict application of service 4. degree course
4.Evaluate colleagues in their excellence in HR management, (Semester 7)
responses to service challenges food and beverage, event
management, fleet and equipment
management, and environmental
management
Food Service 1. Analyze the importance of the 1. Decision-making with respect to FOSR2000 1. create and cost 1. Introduction to the More in depth Must take
Control cost control cycle and its effect control of: food costs, receiving, F&B Control a standard recipe F&B Department analysis, degree course.
Systems on profitability. storing and issuing, food Systems 2. develop -organization and evaluation and (Semester 7)
2. Evaluate a menu and analyze preparation, beverages, payroll, purchase responsibilities of a forecasting
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in a food service environment.

6. Menu evaluation
Food service practical orientation

corrective action
within the control
procedure

A. Determine F&B
standards
-standard purchasing
specifications
-standard recipes
-standard portion
sizes

-standard yields
-standard food and
beverage costs

B. The Menu
-importance
-planning

-costs

-evaluating

3. Designing
Effective Controls
-purchasing and
receiving controls
-storing and issuing
controls

4. Costs
-calculating actual
costs

-controlling costs
-analyzing costs
-correcting costs

Risk 1. Define the concept of risk 1.Risk avoidance / mitigation No diploma Must take
Management management and identify 2.Risk assessment of G/L, PCIP, course degree course
general areas of risk exposure in BAR, E&O, D&O AND EPLI (Semester 8)
a typical golf environment. 3.Risk financing
2. Explain the importance of 4. Risk control
developing a framework for 5. Incident vs. accident reporting,
systematically identifying, data collection and storage
evaluating and managing risk. 6. Risk administration
3. Discuss the manager’s role Claims management
with respect to his/her degree of
accountability for identifying key
4.General Manager
responsibilities within the
organization.
5. Identify and explain the key
components of a sound risk
management plan.
6. Analyze the roles and
responsibilities of the insurance
broker/carrier/agent in relation to
the overall Risk Management
process within an organization.
Food Service 1. Identify and explain the key 1. The Food and Beverage FOSR2001 1. Develop cost Costs and Decision No gap
Operations areas and types of a golf industry | department including Food & control by using Making
Management food and beverage operation. organizational challenges, Beverage budgeting. - the meaning of cost
2. Compare and contrast the operation types, forms and levels Management 2. Analyze food - types of costs
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beverage operation and the food
operation, identifying and
explaining the appropriate
controls specific to each of them.
3. Assess and evaluate computer
hardware and software tools for
their compatibility and
effectiveness in a particular Food
and Beverage setting.

4. Develop and apply standards
for planning, purchasing, costing
and analysis in a Food and
Beverage operation.

5. Plan and create a purchasing,
receiving and storage plan for a
Food and Beverage operation.

6. Apply appropriate control
mechanisms when dealing with
equipment, furnishings and other
supplies related to the food and
beverage operation.

of control and beverage
department specifics

2. The food goods cycle and
computerization

3. Standards for purchasing,
recipes, yields and costs

4. Planning, costing, and
evaluating the menu

5. Purchasing, receiving, storage
controls

6. Food costing: control,
correction, analysis

and beverage
costs to determine
their positive or
negative effect on
the operation and
to determine the
most appropriate
methods to correct
any problems that
may occur.

3. Plan the labour
requirements for
the food and
beverage
department.

4. Analyze labour
costs to determine
if they are
appropriate and to
correct any
problems that may
occur in this area.

- cost decisions

- separating costs
into fixed and
variable

Cost Control by
Budgeting

- purposes of
budgeting

- types of budgets

- budget preparation
- the budget cycle

- departmental
budgets

- budgeting in a new
operation
Measurement of
Labour Cost

- labour cost ratios

- the problem of
productivity

- productivity
improvement ideas
Labour Cost
Standards

- fixed element of
labour cost

- job analysis, job
description and task
procedures

- labour productivity
standards

- staffing guides

- forecasting

- staff scheduling

- labour cost analysis
- labour turnover cost

Golf Club
Administratio
n

1. Develop policies and
procedures in compliance with
current legislation and club
bylaws.

2. Establish safety and security
procedures appropriate to a golf
operation and develop a plan to
monitor operations.

3. Create operating budgets and
analyze changes in the financial
position of the organization.

4. Demonstrate the importance
of maintaining professional
relationships with boards,
owners, members and staff.

5. Analyze the relationship

1. Administration

2. Financial management

3. Marketing and public relations
4. Club governance models

5. Food and Beverage operations
6. Building and facility
management

7. External and governmental
influence

No diploma
course

Must take
degree course
(Semester 8)
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between the overall marketing
function

merchandising, promotional and
sales strategies.

6. Develop and implement a plan
for the opening of a seasonal
food and beverage operation
through to its closing including
menu planning, goods and
services contracts, permit and
license validation, Food and 7.
Beverage product knowledge,
entertainment and social
functions and maintenance of
equipment and furnishings.

8. Develop procedures for
managing costs associated with
purchase, cleaning and
maintenance of facility’s carpets
and floors, electrical system,
ceilings/walls/furniture/fixtures
and waste management efforts.

Principles of
Networking

1. Identify general and specific
employability skills (soft skills
and hard or field skills)
necessary for a successful
career in the golf industry

2. Organize and present a
detailed plan for a successful job
search and identify personal and
/ or professional factors that will
enhance career advancement in
that position

3. Relate the process and
practice of networking, mentors
and relationship building to golf
industry career success

4. Develop and defend a self-
evaluative diagnostic which will
guide personal and professional
growth through a 2-year
timeframe

5. Review and evaluate the
fundamentals of volunteer
development, management,
liability and risk avoidance

1. Employability skills inventory
2. Golf business-specific skill
inventory

3. Advanced job search / job keep
techniques

4. The art and science of
networking

5. Mentors and mentoring

6. Creating and managing your
‘rolodex’

7. Self learning plan

8. Volunteer trend, issues

9. Quality management
approaches for volunteers

10, Recruitment, orientation and
retention of volunteers

GOLF3005
Professional
Networking

1) Identify general
and specific
employability soft
skills and hard or
field skills relevant
to the golf industry
2) Discuss the
process and
importance of
networking and
career
advancement.

3) Recognize
current and future
trends in the golf
industry and their
impacts on the golf
business.

4) Develop and
defend a Self
Learning Plan
specific to their
strengths,
weaknesses and
career path.

The importance of
soft skills

What skills are
employers looking for
today

Conflict resolution
and negotiation skills
Resumes, cover
letters and interviews
Mentors and their
impact on a career
The Self-Learning
Plan

More
comprehensive
evaluation,
required
correlation of
findings,
present results
of career
research and
portfolio

Must take
degree course
(Semester 8)
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ADVE3000
Public Relations
and Press Skills

1. Create a media
and community
contact list using
current sources in
the library.

2. Write an effective
press release using
proper format.

3. Prepare a Public
Relations Plan and
Press Kit for a hotel,
resort, attraction,
event, festival, or
organization.

4. Make a formal
group presentation
based on a written
report using a variety
of audio-visual aids.
5. Respond
effectively to
questions, either
spontaneously or
using back-up
material, delivered in
a variety of formats
such as press
conferences,
interviews, and oral
presentations.

6. Conceive, plan
and organize a
(simulated) special
event.

1. Introduction
to Public
Relations
-definitions:
P.R., Publicity
-internal and
external P.R.
-importance of
P.R.

-tools of P.R.
-defining
"Publics"
-Public and
Media relations
2. Image and
Perception
-what's in a
name, picture,
logo, slogan
-importance of
positive image
-promotion of
image
-dealing with
negative press
-role of human
resources

3. Media
Relations
-sources for
identifying and
developing
appropriate
media and
community
contacts list
-methods of
communicating
with the media
-press releases
-creating a
press kit

-print media
and broadcast
interview
techniques

4. Event Based
P.R. and
Publicity
-types of
events and
purpose
-event planning
and
organization
-event
promotion
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-community
relations
-sponsorships
5. Public
Relations Plan
-purpose and
content
-schedule of
activities
-budget

6. Presentation
Skills

-formal group
presentation
style:
introduction,
conclusion,
timing, agenda,
flow,
professional
use of variety
of AV.

-AV.
techniques and
using A.V.
effectively
-individual
presentations:
(one or more of
the following:
formal
introductions,
news story,
T.V. interview,
press
conference,
persuasive
presentation,
depending on
time).

College
Communication

1. Locate and
evaluate research
resources using
appropriate
technology and
information
systems.

2. Organize
information into a
clear, coherent
academic message
to fulfill a purpose.

1. Locate and
evaluate research
resources using
appropriate
technology and
information systems.
2. Organize
information into a
clear, coherent
academic message
to fulfill a purpose.
3. Support ideas with

University level
reading and
writing
Degree level
business
assignments:
research,
writing,
proofing,
editing and
sourcing
Methods of

Business
Administration
Communications
& Learning
strategies
(Bridge)
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3. Support ideas
with information to
compose written,
spoken and visual
messages.

4. Integrate an
approved
documentation
system to credit the
use of information
and ideas
generated by
others.

5. Assess and
revise information

information to
compose written,
spoken and visual
messages.

4. Integrate an
approved
documentation
system to credit the
use of information
and ideas generated
by others.

5. Assess and revise
information for
content, language,
purpose and

inquiry
Communication
skills

for content, audience
language, purpose
and audience

Communications 1. Write information | Workplace

at Work concisely using documents
primary and Correspondence

secondary sources
with APA
documentation.

2. Compose written
workplace
messages using
appropriate English
language
conventions.

3. Apply
persuasive
strategies in writing
to compose
business
documents using
appropriate
technology.

4. Analyze and
integrate
information to
support
documented
arguments
persuasively.
Design and deliver
presentations and
meetings that
communicate
research findings
using appropriate
technology and
information

from each category:
1. Memos, emails
and letters

2. Resumes and
other work search
documents

Reports from each
category:

1. Informational
reports

2. Analytical reports
using primary and
secondary
documented
research
Workplace
presentations

1. Presentations
(individual or
collaborative efforts)
2. Meetings
Vocation-related
tasks
Communication
related to vocation or
program area
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systems

World Links:
Wired
Communication

1. Critique and
interpret
information through
written online
discussions.

2. Consider,
analyze, and
respond to the
findings of peers in
a thoughtful,
constructive
manner.

3. Compare and
contrast
information to
communicate
research findings.
4. Research,
design, and
produce a thematic
website.

5. Evaluate and
compile research
findings to meet set
criteria using
technology,
information
systems, and
appropriate report
format

Online readings and
discussions

- Corporate website
comparison

- Thematic website
production

- Online
documentation

Professional
Writing

Conduct and
incorporate primary
and secondary
research into
professional
documents.

2. Plan and
document a writing
project.

3. Analyze and
organize
information to meet
the needs of
specified
audiences.

4. Compose
professional
documents
individually and

Information
structures such as
description, process,
and

definition

2. Project planning
3. Audience analysis
4. Task analysis

5. Principles of
professional writing
such as organization,
design and layout,
editing style, and
mechanics
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collaboratively.

5. Design
documents to
specified format
and layout criteria.
6. Evaluate
professional writing
for organization,
design, and style

Oral Select and Pre-presentation and
Presentation organize content Preparation
for a specified - topic selection and
audience, purpose, planning
and timeframe. - Research and
2. Locate, retrieve, organization
and assess - Anxiety
supporting material management
from a variety of 2. Content
sources using Organization
appropriate - Informal
information presentations
technology and - Formal
resources. presentations
3. Design and use 3. Delivery
presentation aids Techniques
to enhance - Verbal and non-
interest, clarity, and | verbal
retention. communication
4. Deliver a variety 4. Presentation Aids
of ethical, - Standard
interactive - Electronically
presentations that enhanced
convey information 5. Documentation
confidently and - APA format
credibly. 6. Critiques
5. Demonstrate - Self and peer
effective group - Professionals and
interaction to others
achieve a common
purpose and goal.
6. Critique
speeches to
advance
presentation,
design, and
delivery skills.
FNCE1000 1. Analyze the 1. Financial Planning N/A
Personal historical and - financial plans for
Finance changing roles of savings and
men and women in spending throughout
managing family the lifecycle

finances.
2. Project the effect

2. Financial Security
- economic risks for
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of economical and
sociology trends on
personal and family
finances.

3. Describe typical
family financial
goals and how they
change during the
lifecycle.

4. Generalize the
effects that
changing Canadian
demographics
have on personal
and family financial
planning.

5. Identify trends
that affect public
and private
pension sources
and how they
affect retirement
planning.

6. Propose
strategies to
individuals or
families in financial
difficulty.

7. Propose
alternatives that
minimize the
economic risks
faced by
individuals and
families in Canada.
8. Express ideas
verbally and in
writing.

men and women

- general and life
insurance needs

- retirement planning
- saving and
investing strategies
throughout the
lifecycle

3. Credit

- use of consumer
credit

- loans and
mortgages

- credit reporting and
debt collection

- strategies for
overcommitted
debtors

- gender and credit

GOLF2002

Golf Operations,

Policies And
Procedures

1. Understand the
importance of a
Policies and
Procedures manual
and take a
leadership role in
its development.

2. Articulate
specific information
about all aspects of
the Golf Shop
including
scheduling,
booking tee times,
lessons, leagues,

1. Golf Shop policies
and procedures
manual.

2. Golf Shop security
/ managing risk.

3. Inventory control
and revenue
collection
procedures.

4. Booking tee times,
scheduling staff (front
and back shop),
lessons, tournaments
and leagues.

5. Product

N/A
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tournaments,
merchandising and
security.

3. Discuss
appropriate point-
of-sale systems
and other
computer based
functions that
support the Pro-
shop.

4. Establish
merchandising
practices
consistent with the
customer service
goals of the facility.

knowledge and
buying for a variety of
clients.

6. Golf cart fleet.

7. Marshalls, starters,
staff training.

8. Professionalism
amongst staff and
towards members,
guests and suppliers.

Supervision

1. Propose ways to
support on-going
learning and
professional
development at
work;

2. Use effective
communication
techniques for
directing people --
including strategies
for active listening,
giving instructions
and overcoming
barriers;

3. Assess
employee
performance;

4. Analyze
relationships and
responsibilities of
the principle
participants in
aviation work
environments:
workers (and their
unions), managers,
and the
government;

5. Propose ways of
managing difficult
or unproductive
employees; and

6. Explain the traits
of leaders, and the

Fundamental
Principles of
Supervision
Labour relations
Performance
appraisals
Employment equity
Employee Assistance
Programs
Managing difficult
employees

Health and safety
Managing and
working in teams
Learning
organizations
Leadership
Communications
Multi-cultural
workplaces

No gap
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difference between
management and
leadership

Entrepreneurship
and Small
Business

1) Identify the
personal skills
necessary to
succeed in an
entrepreneurial
environment.

2) Evaluate the
viability of a
business idea and
determine its
probability of
success.

3) Construct a set
of financial
projections (cash
flow, income
statement and
balance sheet) to
assess the viability
of a small
business.

4) Develop a
professional
business plan
acceptable to a
lending institution,
demonstrating an
understanding of
the key elements
essential to the
operation of a
successful small
business.

Course Content:
Small Business
1. Overview:

2. Power Marketing:

3. Profiling Your
Customer:

4. Learn From The
Competition

5. Promotion:

No gap
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APPENDIX 5.2.5

BRIDGING COURSES

Course Code

Course Title

Calendar Course Description

BUSI1011

Business Decision Making

Business decision making is examined in
the context of the main functional areas of
business: accounting, economics, finance,
marketing, human resources, operations,
information systems, and general
management. Classes and assignments
feature group discussion and case studies.
Emphasis is placed on working in teams,
preparing formal presentations, learning
how to plan and submit professional
reports, and analyzing business situations
from a multi-functional perspective. This
course integrates the learning experiences
of the other bridge courses in the program.

BUSI1012

Business Policy Essentials

In this course, students apply their
accumulated knowledge and decision-
making skills in the execution of a business
policy simulation exercise. The exercise
involves each team of students running
their own company, making decisions for
that company across multi-functional areas,
and competing against fellow students
throughout the exercise. The course
requires students to integrate and apply
knowledge and skills from all business
disciplines and work successfully in a team.

MGMT1001

Essentials of Management

This course surveys the core concepts and
topics in business and management.
Topics include the functions and roles of
organizations within the context of the
domestic and global environments. The
basic elements of good management
practice, finance, economics, marketing,
organizational theory, human resources,
general operations and managerial
decision-making are introduced.

COMM1012

Bridge Communications

This course provides a mix of reading and
composition theory with practical
applications to prepare students for the
volume and level of degree reading and
writing. Students inventory their reading
and writing skill levels and then track their
progress throughout the semester.
Flexibility in reading styles is stressed, as is
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comprehension and speed. Focus is given
to academic types of writing and
corresponding reading styles. Students
also engage in comprehensive degree level
business assignments - research, writing,
proofing, editing, and sourcing are key
components.

HUMN1007

Learning Strategies

This course builds on previous knowledge
of how students learn and further develops
methods of inquiry, critical thinking skills,
communication abilities and library research
methods, as well as information literacy and
research sKkills required to succeed in a
degree program. Interactive teaching and
learning methods are used and learning
strategies including time management,
reading and reading comprehension, note
taking, studying and test taking, and
organizing writing tasks are threaded into
the other courses of the program to
promote success in degree studies.

MATH1013

Data Analysis

This course builds on previous learning and
further develops students’ ability to apply a
wide variety of techniques to analyze and
evaluate business related information and
then make appropriate business decisions.
The course strengthens students’ skills in
essential mathematics and statistical
analysis in order to enhance their success
in a degree environment.
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Course title

Business Decision Making

Year and semester

Bridge

Course/subject description

Business decision making is examined in the context of the main
functional areas of business: accounting, economics, finance,
marketing, human resources, operations, information systems, and
general management. Classes and assignments feature group
discussion and case studies. Emphasis is placed on working in
teams, preparing formal presentations, learning how to plan and
submit professional reports, and analyzing business situations from
a multi-functional perspective. This course integrates the learning
experiences of the other bridge courses in the program.

Method(s) of Instruction

Lecture, seminars and case studies

Content outline by topic

Course Content

The content covered in this course will include, but will not be

limited to:

- The four key business functional areas:
finance/accounting, marketing, production/operations, and
human resources.

- Business decision making skills, models, and processes.

Length in actual content
hours

56 Hours

Method(s) and frequency of
evaluation of student
performance (e.g.,
assignments, presentations,
term papers, exams)

Case Reports 55%
Mid-term Examination 20%
Examination 25%
Total 100%

Resources to be
purchased/provided by
students (e.g., course kits,
equipment, software)

Textbook requirements (for
new programs, indicate
illustrative textbooks and
other course materials)

Business Decision Making: Text and Cases

7" Edition

Grasby, Crossan, Frost, Haywood-Farmer, Pearce, Purdy
Richard Ivey School of Business

Thomson/Nelson Publishing

ISBN: 0-17-622458-0

Learning with Cases

3" Edition

Mauffette leenders, Erskine, Leenders
Richard Ivey School of Business

ISBN 978-0-7714-2521-X

Learning outcomes (also
listed in Appendix 6.5.1)

Upon completion of this course, the student will have reliably
demonstrated the ability to:
o Integrate the skills and knowledge learned in a variety of
business disciplines to solve business problems and make
decisions and/or recommendations.
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e Collect, analyze, and organize relevant and necessary
information from a variety of sources to solve business
problems and make decisions and/or recommendations.

¢ Apply knowledge of the four key functional areas of
business: accounting/finance, marketing,
production/operations, and human resources to solve
business problems and make decisions and/or
recommendations to solve business problems and make
decisions and/or recommendations.

e Apply creative problem-solving and decision-making skills
to address business problems/opportunities and present
creative solutions.

e Apply a wide variety of mathematical techniques with the
degree of accuracy required to solve business problems
and make decisions and/or recommendations.

e Communicate business-related information persuasively
and accurately in both oral and written formats.

e Enhance performance with individuals and teams to
contribute to the success of an enterprise through the
application of human resource management and
leadership knowledge and skills.

Course designer/developer

Course designed by: faculty eligible to teach this course

Gary Boydell

List faculty qualified to
teach the course and/or the
statement “Faculty to be
Hired”

Faculty Qualified to Teach the Course:
e  Gary Boydell

Percentage of course
content to be offered on-line
(if applicable)

On-line options may be available

Faculty Qualifications
Required to
Teach/Supervise the
Course

Graduate degree in business or equivalent
Master of Business Administration preferred

Classroom requirements

Multi-media classroom

Equipment requirements
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Course title

Business Policy Essentials

Year and semester

Bridge

Course/subject description

In this course, students apply their accumulated knowledge and
decision-making skills in the execution of a business policy
simulation exercise. The exercise involves each team of students
running their own company, making decisions for that company
across multi-functional areas, and competing against fellow
students throughout the exercise. The course requires students to
integrate and apply knowledge and skills from all business
disciplines and work successfully in a team.

Method(s) of Instruction

Lecture and simulation exercise

Content outline by topic

After an intensive introduction, a computer simulation will put
student teams in the position of competing in industry. Student
management teams must first analyze the industry and the
company’s history and financial position. They then must make
critical decisions regarding mission, strategic positioning,
marketing, human resource management, operations
management, and finance for their company. Additionally, the
management teams will face social, ethical, and environmental
dilemmas in the form of several mini-case studies.

Length in actual content
hours

28 Hours

Method(s) and frequency of
evaluation of student
performance (e.g.,
assignments, presentations,
term papers, exams)

Students will be evaluated on the basis of individual and group
efforts, as follows:

Individual Effort: 30% Group Effort: 70%
Quizzes (2): 20% Reports (3) 30%
Peer Evaluation:10% Simulation 40%

Resources to be
purchased/provided by
students (e.g., course Kits,
equipment, software)

This course will be delivered via a Business Strategy Simulation
Exercise. Students will be required to pay a technology fee and
purchase resources in support of the simulation.

Textbook requirements (for
new programs, indicate
illustrative textbooks and
other course materials)

Learning outcomes (also
listed in Appendix 6.5.1)

Upon completion of this course, the student will have reliably
demonstrated the ability to:

1. Integrate the skills learned in a variety of business
disciplines.

2. Plan and implement business strategies in a competitive
environment.

3. Balance the interests of the various stakeholders in the
corporation (shareholders, management, labour, and
government/society).

4. Function as a decision maker within a small group.
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5. Communicate company plans and results clearly to
stakeholders.

6. Create awareness of ethical principles, personal and
company values, and socially responsible management
practices.

Course designer/developer

Course designed by faculty eligible to teach this course

Jerry Smeding

List faculty qualified to teach
the course and/or the
statement “Faculty to be
Hired”

Faculty Qualified to Teach the Course:
e Jerry Smeding

4 Faculty to be Hired

Percentage of course
content to be offered on-line
(if applicable)

On-line options may be available

Faculty Qualifications
Required to
Teach/Supervise the Course

Graduate degree in business or equivalent
Master of Business Administration preferred

Classroom requirements

Multi-media classroom
Computer lab

Equipment requirements
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Course title

Essentials of Management

Year and semester

Bridge

Course/subject description

This course surveys the core concepts and topics in business and
management. Topics include the functions and roles of
organizations within the context of the domestic and global
environments. The basic elements of good management practice,
finance, economics, marketing, organizational theory, human
resources, general operations and managerial decision-making are
introduced.

Method(s) of Instruction

Lecture, seminar and case study

Content outline by topic

The course will include, but will not be limited to:
1. The four key managerial skill areas: planning, organizing,
leading and controlling.

assignments, presentations,
term papers, exams)

2. Management planning tools and techniques.
3. Managing change and innovation.
4. Managing human resources and labour relations.
5. Managing operations and operational information.
6. Understanding accounting and information systems.
Length in actual content 42 Hours
hours
o,
Method(s) and frequency of Esgr?\?r?ations 28(2
evaluation of student I
performance (e.g., Total 100%

Resources to be
purchased/provided by
students (e.g., course kits,
equipment, software)

Learning Outcomes

o Explain the four key management functions: planning,
organizing, leading, and controlling, and how they impact upon
the business decision-making process.

e Apply creative problem-solving and decision-making skills to
address business problems and opportunities in the four key
functional areas of business: accounting/finance, marketing,
production/operations and human resources.

e Communicate business-related information persuasively and
accurately, in both oral and written formats.

Textbook requirements (for
new programs, indicate
illustrative textbooks and
other course materials)

Essentials of Contemporary Management
2" Edition

Jones and George

McGraw-Hill Irwin

ISBN-13: 978-0-07-301122-6

ISBN-10: 0-07-301122-3

Course designer/developer

Course designed by faculty eligible to teach this course
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Gary Boydell

Percentage of course
content to be offered on-line
(if applicable)

On-line options may be available

Faculty Qualifications
Required to
Teach/Supervise the Course

Graduate degree in business or equivalent
Master of Business Administration preferred

Classroom requirements

Multi-media classroom

Equipment requirements
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Course title

Bridge Communications

Year and semester

Bridge

Course/subject description

This course provides a mix of reading and composition theory with
practical applications to prepare students for the volume and level
of degree reading and writing. Students inventory their reading
and writing skill levels and then track their progress throughout the
semester. Flexibility in reading styles is stressed, as is
comprehension and speed. Focus is given to academic types of
writing and corresponding reading styles. Students also engage in
comprehensive degree level business assignments - research,
writing, proofing, editing, and sourcing are key components

Method(s) of Instruction

Lecture and tutorial

Content outline by topic

Reading Skills Development
vocabulary
context clues
analytical reading
skim reading
Writing
note taking
essay writing
business report writing
grammar and mechanics
Research
primary research
secondary research
electronic research

Length in actual content
hours

14 Hours + 14 Hours of Tutorial

Method(s) and frequency of
evaluation of student
performance (e.g.,
assignments, presentations,
term papers, exams)

30%
70%
100%

Reading skills development assignments
Academic and business writing assignments
Total

Resources to be
purchased/provided by
students (e.g., course kits,
equipment, software)
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Textbook requirements (for
new programs, indicate
illustrative textbooks and
other course materials)

The Elements of Style
4™ Edition

Strunk Jr. and White
Longman Publishers
ISBN 0-210-30902-X

Cites and Sources: A Documentation Guide
2" Edition

Haig, Raikes, Sutherland

Thomson/Nelson Publishing

0-17-641504-1

Oxford Canadian Dictionary

Learning outcomes (also
listed in Appendix 6.5.1)

Upon completion of this course, the student will have reliably
demonstrated the ability to::

Locate, evaluate, organize, and integrate into different writing
formats research resources using appropriate technology
and information systems.

Demonstrate degree-level research skills through the
development and use of a research process in collaboration with
the library commons.

Compose short and formal essays incorporating appropriate
formats and documentation.

Apply advanced reading strategies to increase speed and
comprehension.

Understand different composition purposes and styles and
adapt to each writing situation.

Course designer/developer

Course designed by: Tony Lieb

List faculty qualified to teach
the course and/or the
statement “Faculty to be
Hired”

Faculty Qualified to Teach the Course:
e Tony Lieb

Percentage of course
content to be offered on-line
(if applicable)

On-line options may be available

Faculty Qualifications
Required to
Teach/Supervise the Course

Graduate degree in related field, or equivalent

Classroom requirements

Multi-media classroom
Computer lab
Remedial writing centre

Equipment requirements

BACHELOR OF APPLIED BUSINESS - GOLF MANAGEMENT 78

Georgian College




Course title

Learning Strategies

Year and semester

Bridge

Course/subject description

This course builds on previous knowledge of how students learn
and further develops methods of inquiry, critical thinking skills,
communication abilities and library research methods, as well as
information literacy and research skills required to succeed in a
degree program. Interactive teaching and learning methods are
used and learning strategies including time management, reading
and reading comprehension, note taking, studying and test taking,
and organizing writing tasks are threaded into the other courses of
the program to promote success in degree studies.

Method(s) of Instruction

Seminar and Library Commons

Content outline by topic

The content covered in this course will include, but will not be
limited to:

Learning & Memory
Critical Thinking Skills
Team Work
Time Management & Organization
Weekly Schedule
Semester Plan
Reading Comprehension
SQ3R Method
Note Taking
Cornell Method
Organizing Tasks
Mind Maps
Outlines
Inspiration Software
Essays, Business Reports & Oral Reports
Studying & Test Taking
Learning Styles
Test Taking Techniques & Steps
Research
Electronic Databases
Internet
Copyright
Learning Strategies for Math

Length in actual content
hours

28 Hours

Method(s) and frequency of

: Research paper: 30%
e\é?g?nt:ggcoef (setudent Assignments: 40%
pert 9. . Examination(s): 30%
assignments, presentations, TOTAL 100%
term papers, exams) °
Resources to be
purchased/provided by
students (e.g., course kits,
equipment, software)
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Textbook requirements (for
new programs, indicate
illustrative textbooks and
other course materials)

Learning Outcomes

Upon completion of this course, the student will have reliably
demonstrated the ability to:

Apply universal time management and organizational skills
through the development and continuous use of a weekly
schedule and accompanying semester plan, and organized
notebook/binder(s) for all courses.

Explain how to read textbooks, professional journal articles
effectively and efficiently in all courses using an ongoing
reading strategy that will improve reading comprehension and
memory.

Demonstrate how to take effective notes in all courses using an
ongoing note taking strategy that will produce clear and
concise notes.

Describe a strategy used to organize writing tasks for all
courses through the development and implementation of an
outline and the use of mind mapping.

Outline and apply the steps for effective procedures for
studying — independently, with a partner, in a group, and in test
taking situations — multiple choice, short answer, essay.

Demonstrate the use and understanding of the basic computer
technology available for enhanced learning (Inspiration for
Mind Mapping and Reference Point for APA are both software
packages available in the Library Commons).

Support Communications Bridge Learning Outcome of
demonstrating degree-level research skills through the
development and use of a research process, in collaboration
with the Library Commons.

Explain how to think critically and solve problems in all courses
using effective reflection, questioning, and advanced thinking
(thinking outside of the box) techniques.

Course designer/developer

Course designed by faculty eligible to teach this course

e Lori McLeod
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List faculty qualified to teach
the course and/or the
statement “Faculty to be
Hired”

Faculty Qualified to Teach the Course:

° Lori McLeod

Percentage of course
content to be offered on-line
(if applicable)

On-line options may be available

Faculty Qualifications
Required to
Teach/Supervise the
Course

Graduate degree in related field, or equivalent

Classroom requirements

Multi-media classroom

Equipment requirements
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Course title

Data Analysis

Year and semester

Bridge

Course/subject description

This course builds on previous learning and further develops
students’ ability to apply a wide variety of techniques to analyze
and evaluate business related information and then make
appropriate business decisions. The course strengthens students’
skills in essential mathematics and statistical analysis in order to
enhance their success in a degree environment.

Method(s) of Instruction

Lecture seminar and case study

Content outline by topic

The content covered in this course will include, but not be

limited to:
1. Calculating present value and future value revenue
streams
2. Descriptive statistics
3. Probability

4. Computer solutions to statistics
Financial statement analysis, ratios, forecasting, sensitivity
analysis

Length in actual content
hours

42 Hours

Method(s) and frequency of
evaluation of student
performance (e.g.,
assignments, presentations,
term papers, exams)

Reports 50%
Examination 50%

Total 100%

Resources to be
purchased/provided by
students (e.g., course kits,
equipment, software)

Textbook requirements (for
new programs, indicate
illustrative textbooks and
other course materials)

Learning outcomes (also
listed in Appendix 6.5.1)

Upon completion of this course, the student will have reliably
demonstrated the ability to:

e Apply a wide variety of mathematical techniques with the
degree of accuracy required to solve problems, analyze
data, and make decisions.

¢ Apply the principles of economics, statistics, financial, and
data analysis to evaluate information and assist in making
financial decisions.

e Produce and interpret a variety of graphical displays of
data, and be able to choose the correct graphing technique
for a variety of situations.

e Produce a solution to various business problems by
employing graphical or computational methods using
algorithms and spreadsheet software.
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e Analyze and interpret financial statements to describe what
these reveal about a company’s financial condition.

Course designer/developer Course designed by faculty eligible to teach this course

1. Kelly Halliday

List faculty qualified to teach
the course and/or the )
statement “Faculty to be * Kelly Halliday
Hired”

Faculty Qualified to Teach the Course:

Percentage of course
content to be offered on-line | On-line options may be available
(if applicable)

Faculty Qualifications
Required to
Teach/Supervise the Course

Graduate degree in business or equivalent
Master of Business Administration preferred

Multi-media classroom

Classroom requirements
q Computer lab

Equipment requirements
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APPENDIX 5.3 PROMOTION AND GRADUATION REQUIREMENTS

Definitions of Promotional Status:
IN GOOD STANDING (P): May proceed to next semester.

ON PROBATION (B): May proceed to next semester on probation. Student must
seek academic advice on how to improve chances for academic success.

UNDER ACADEMIC WARNING (Z): May proceed to next semester under
academic warning. If the student's SWA is less than 50%, he or she may not
engage in workplace experiences, including co-op, unless approval is granted by
the Co-op Consultant.

MUST REPEAT COURSES/SEMESTER (R): Must repeat failed
courses/semester before proceeding.

SUSPENDED FOR TWO SEMESTERS (6: May not proceed. Students who are
suspended from the College:

e« May not engage in any form of workplace experience (i.e. co-op, field
placement, internship, clinical placement, etc.) that is a normal part of their
program.

¢ May not enroll in any part-time studies post-secondary credit courses, nor are
they admissible to any other full-time or part-time certificate or diploma
Georgian College programs.

o May apply for re-admission using the normal application process.

o If accepted for re-admission, may return on special probationary status for the
semester. If they do not achieve a SWA of at least 60% in that semester, they
will be required to withdraw for a minimum of five calendar years.

REQUIRED TO WITHDRAW FOR ONE CALENDAR YEAR (7): May not proceed.

Students are required to withdraw for ONE CALENDAR YEAR, whether full-time
or part-time. After twelve months, they may register for part-time general interest
non-credit courses, or apply for admission to another Georgian College program
provided it does not have any vocational courses in common with the program
from which they were required to withdraw.

The conditions and progression are shown on the following chart for reference.
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) Level of Achievement
Program Requirement
Promotion Graduation
Courses in disciplines outside | A minimum of 60% semester A minimum of 65%
of the main field(s) of study weighted average is required. overall average is
required.
Courses in disciplines within A minimum of 60% semester A minimum of 65%
the main field(s) of study weighted average is required. overall average is
required.
Co-op A minimum of 60% semester A passing grade is
weighted average in the semester required.
prior to the co-op is required for co-
op eligibility.

Notes:

The passing grade for courses is 50%. The passing weighted average for promotion through

each semester of the program is 60%. The student's promotional status, which is based on his
or her academic performance, is determined at the end of each semester and year.

Students studying on a part-time basis will be assessed for promotion once they have
registered for six program required courses.

Students who fail a mandatory course twice will be placed under academic warning and must
consult with a College Counsellor. Should they fail the same mandatory course a third time,
they may not proceed in the program and will be required to withdraw from the program.
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APPENDIX 6.2.1 PROFESSIONAL/ACCREDITATION OR OTHER
REQUIREMENTS

There is no accrediting body associated with this field of study; however, support from
golf associations and industry are attached in Appendix 6.2.2.
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APPENDIX 6.2.2 LETTERS OF SUPPORT: PROFESSIONAL /ACCREDITION OR

OTHER REQUIREMENTS

9.

. The Lodge at Ventana Canyon

. Westwood Plateau

Intrawest Golf

. The Canadian Society of Club Managers

National Golf Course Owners Association Canada
IMG Golf Course Management

Canadian Golf Superintendents Association
Canadian Professional Golfer’'s Association

Jordan Winter — PGM graduate

10. Chris Marchiori — PGM graduate

11. Craig Custea — PGM graduate
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August 9, 2005 THE LODGE

AT VENTANA CANYON

Mr. Brad Doey

Program Coordinator
Professional Golf Management
Georgian College

One Georgian Drive

Barrie, Ontario CANADA
L4M 3X9

Dear Mr. Doey:

Congratulations on your recent announcement to pursue offering a degree for graduates of your
outstanding golf program. Your PGM program has produced several extraordinary professionals to
serve on my golf staff.

My career has been filled with unique opportunities including a General Manager role with the
PGA TOUR. Fortunate to be provided with the necessary support, it would have been very
productive for me to pursue further education in club management. If your curriculum were to offer.
graduates more in areas other than operations, I am certain that they would be better prepared for
the demands of business owners and club operators.

Currently I oversee operations at The Lodge at Ventana Canyon. My role to oversee 2 world
renowned golf courses, 2 Golf Shops, Outside Operations, Members and Resort Guests requires
administrative skills that include accounting, payroll, human resources and much more. This
training simply is not available in Canada.

Thank you for your hard work and dedication toward providing well educated golf professionals.
Certain that the future of our industry is to become better Managers; it is relieving to know that you
are addressing the problem. It is my sincere wish that you would request my assistance with any
part of your new curriculum.

Sincerely,

Ken Lane

PGA Director of Golf

The Lodge at Ventana Canyon
(520) 577-4006

6200 NorTH CLUBHOUSE LANE = TUCSON, ARIZONA 85750

TeEL: 520/577-1400 8c0/828-5701  Fax: s20/577-40635
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WESTWOOD PLATEAU
GOLF A COUNTRY CLUB 3251 Plateau Boulevard Coquitlam, BC V3E 3BB Tel: 604.945.4007 Fax: 604.552.0920

Joseph Fruchter

Dean, Hospitality and Tourism Georgian College
One Georgian Drive

Barrie, Ontario, Canada

L4M 3X9

Dear Sir.

Please accept this letter of endorsement for Georgian College and Mr. Brad Doey as you embark
on an effort to launch an applied degree in golf management.

I have been in the golf industry for fifteen years and | have been actively involved with
the Canadian PGA, the National Golf Course Owners Association and the Canadian
Society of Club Managers. One of the most consistent challenges facing these
organizations is the competency of new members and their potential for gaining senior
management positions. The golf business requires many skills, and the industry is simply
too competitive to allow managers to 'learn from their mistakes'. As the General Manager
of an award-winning facility "'with close to 300 employees, | always prefer that we hire
golf management students first, because | know that they have been taught to look at the
golf business as a 'business’, a critical difference from others that get in the business
because they like golf. Managing a facility, whether a private-club or for- profit, has
drastically changed over the past ten years and only those individuals who are constantly
educating themselves will prosper. Students graduating from a respected institution with a
four year degree will simply be that much more prepared to obtain good positions in this
billion dollar industry.

I applaud your initiative. If I can be of any assistance whatsoever, please let me know.

Sincerely,

James Cronk
VP Golf / General Manager Westwood Plateau
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[ntrawestGolf

Creating Memeories

14646 N. Kierland Boulevard
Suite 210
Scottsdale, Arizona

85254-2764

480.874.2200
Fax:480874.2610

March 2, 2006

Joseph Fruchter

Dean, Hospitality and Tourism
Georgian College

One Georgian Drive

Barrie, Ontario, Canada

L4lvi 3X9

Dear Sir,

| am pleased to have the opportunity to write in support of Georgian
College’s efforts to launch an applied degree in golf management.

The Georgian College’s Professional Golf Management program is
well respected in the industry and as leader of one of golf's largest
management companies | am glad to see the program taken to the
next level. The need for well educated and mature business leaders
in our industry has never been greater and this type of program will,
in my opinion serve the industry well in addressing the future
needs.

[ applaud Brad Doey on this initiative and his resolve to make this
happen and [ am happy to support Georgian College as a member
of an advisory board to assist in the realization of this applied
degree management program.

Sincergly

L3

Jim McLaughlin
Senior Vice President,
Intrawest Golf




oY The Canadian Society

: g% %12 of Club Managers
P@é’} La Société canadienne
e des directeurs de clubs

December 18, 2006

To Whom It May Concern:

RE: PROPOSED DEGREE IN GOLF MANAGEMENT

Having reviewed Georgian College’s proposed degree in golf
management, | am confident that this program will meet or exceed the
increased expectations and requirements that today’s golf industry is
placing on its managers. We understand that the program course mix has
taken into account the nine competencies that CSCM believes are
necessary for effective and professional club management. It balances
essential industry-specific skills and knowledge with management level
business content which should position this program and its graduates
well, for career opportunities in golf management.

CANADIAN SOCIETY OF CLUB MANAGERS
zu.(m%; s

Elizabeth Di Chiara CAE
Executive Director,
Canadian Society of Club Managers
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National Golf Course Owners Association
Canada
Association nationale des propriétaires de terrains de golf

January 25, 2007

Georgian College
One Georgian Drive
Barrie, ON

L4M 3X9

Attention: Brad Doey
Dear Mr. Doey,

Further to our discussions of Georgian College’s proposed degree in golf
management, the National Golf Course Owners Association Canada supports
your initiative.

Our golf industry requires more sophisticated management skills every year as
the business matures and becomes more complex. Your program offers the
necessary balance between the industry-specific knowledge and management
level business acumen essential to effectively meet the needs of golf course
owners across Canada.

Not only will golf courses benefit from the output of such a program, but your
graduates will be better positioned to realize successful, rewarding careers in
the Canadian golf industry.

Good luck with the program, and let me know if we can be of further assistance.

Sincerely,
National Golf Course Owners Association Canada

Jeff Calderwood
Executive Director

105 - 955 Green Valley Crescent, Ottawa, ON Canada K2C 3V4
t(613) 226.3616 f(613) 226.4148 www.ngcoa.ca

BACHELOR OF APPLIED BUSINESS - GOLF MANAGEMENT
Georgian College

92



&
[ £
IMG

Golf Course Management
Patrick Bowers

Vice President

Joseph Fruchter

Dean, Hospitality and Tourism
Georgian College

One Georgian Drive

Barrie, Ontario, Canada

L4M 3X9

Dear Sir,

| am pleased to have the opportunity to write in support of Georgian College’s efforts to
launch an applied degree in golf management.

| was fortunate to have sat on Georgian College’s Professional Golf Management program
advisory committee in the early stages of that program’s existence. Having worked in the
golf industry for (x) years, and spent (x) of those years in senior management positions, it
has become clear to me that the educational opportunities currently available to aspiring
golf industry practitioners in Canada, do not adequately prepare graduates for
management roles. Golf businesses in Canada and indeed, across the globe, are an
increasingly complex system of human resource, financial, environmental and customer
service issues that require advanced problem solving and critical thinking skills that our
current college diploma holders do not exhibit. The golf business is just that, a business,
first and foremost where decisions made with incorrect or simply bad information can
cost an organization hundreds of thousands of dollars. Unfortunately | see such
decisions being made on a daily basis.

A four-year degree focused specifically on the unique but solvable business challenges
that golf operators face, will surely serve our industry better and prepare your graduates
for rewarding and meaningful careers in golf course management.

| applaud your initiative and | look forward to assisting Georgian College in any way that |
am able.

Sincerely,

Patrick Bowers
Vice President, IMG World

1 SCOTTS ROAD #21-01/03 SHAW CENTRE
SINGAPORE 228208 | TEL : 65-6738-3669
DID : 65-6730-9710
FAX : 65-6738-3617

Email:patrick.bowers@imgworld.c

BACHELOR OF APPLIED BUSINESS - GOLF MANAGEMENT 93
Georgian College



CANADIAN PROFESSIOMNAL ASEOCIATION CANADIEMMNE

Febigry 12, 2007

Toowherm it ray concsn:

| am werikir g this letar in suppod of Ceang i~ College's prapose:d degree prograntin goll
mManagement.

Hivvive Ihcrcugbily rovicwsd Geornian Collegs s orooosad dagnea proaram In galf ransgement, it
is iy o thed grec o stes of tis propezed degres will b2 ol ally prepaac o oncs laks any al &
nuriker of management pasitians = e gollindusiog Thie Gosdin PGS s Togusor o
bezoming a wnow edce basad angaiealion with ils members =kills. abiliics and competencies st
Ihe Jored ol ol ils prindtbos - Ong of the Canadian PGA's most - mportenl gosls is o matsh s
rgrnhers’ krowledgs, ekills, abiliias and cornpetencles Wt e werkplace neesds of goll indus oy
employsrs. The Secrgian College srepesed degree program in goll naamsgsment wil proiclr
Canadian FEA members withan inlenest wogoll meaesgeenent an aopliod skill sed iz aka otk
emplornenl naarkel plase

IF - can answer sny quastione or IF ‘urther Inforalion is renuired. plisse con’ hesilines o oconkcl
re.

Birzaraly

Staphan Carroll
Execiilve Liracior

R.R.#1, 13450 DUBLIM LINE, ACTON, OMTARID LT 297
TEL. 51%.553.5450 FAX. 519.B53.5440
wiw.cpge.com  amall. cpgadcpga.com

GOLFER'S AS50CIATION DES GOLFEURS PROFESSIOGNMELS

BACHELOR OF APPLIED BUSINESS - GOLF MANAGEMENT
Georgian College

94



CANADIAN ASSOCIATION
GoLF CANADIENNE DES
SUPERINTENDENTS SURINTENDANTS DE

ASSOCIATION T 1 Gorr

January 31, 2007

Brad Doey

Program Co-coordinator
Professional Golf Management
One Georgian Drive

Room E116

Barrie, ON L4M 3X9

Dw&

Thank you for providing the information on the plans for the new golf management
program which is proposed for Georgian College.

Based on the program structure presented, I am sure that it would be eligible, in whole or
in part, for approval, as part of the CGSA Master Superintendent and Accredited Golf
Superintendent designations. Once the program content and curriculum have been
finalized, please submit a course profile to allow CGSA to assign the appropriate credit
values according to the CGSA's National Ocoupational Standards.

I am confident that the proposed program will provide a valuable addition to the course
offerings presently available to the golf sector.

Please ensure that the CGSA is kept up-to-date on your progress with réspect to the
program.

Yours truly,

“

Kenneth S. Cousineau, CAE
Executive Director

205 - 5520 Explorer Drive » Mississauga, Ontario, Canada L4W SL1
Tel: (905) 602-8873 = Toll Free (800) 387-1056 = Fax: (905) 602-1958

‘E-mail: cgsa@golfsupers.com « Web Site: www.golfsupers.com
GST /TPS #R100765106
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To whom it may concern,

Georgian College had been my home for the last three years. | can say without a
doubt it was the best time I've had in my short life. I chose Georgian because of
its friendly staff, classmates, and the energetic atmosphere. When choosing to go
school, it was always my goal of completing my diploma at Georgian, and then
pursuing my business degree elsewhere because a four-year degree was not
offered.

A four-year degree focused in golf would have an ideal course for me. | loved
every

minute at Georgian College, but I feel the need to continue my education and this
was not an option. Without a doubt if Georgian College had offered a 4-year
degree in

Professional Golf Management | have would accept in a heartbeat. A 4-year
degree in PGM would separate Georgian College from all others.

I truly believe this 4-year Degree is a step in the right direction for not only
Georgian College but for the Golf Industry as a whole.

Regards,

Jordan Winter (PGM Graduate Class of 2005)
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Graduation Letter of Support for a Applied Degree — Georgian College
Chris Marchiori

Georgian College PGM Class of 2003

My three years at Georgian College was a great experience. | met a lot of
influential people and left with a great network of friends and contacts. Since
graduation in 2003, | have gone on to work on my economics degree at Lakehead
University, which | will complete this spring.

| believe the idea of turning the three-year PGM program into a four-year
applied degree is definitely an option that should be pursued by the college. The
obvious reasoning is that graduates of a four-year degree program will be viewed
as possessing greater skill sets and will be rated as more productive candidates
for positions in the golf industry. However, | am not saying that college graduates
are not prepared for the industry, but the simple fact of the matter is that a
university degree carries more credibility than a college diploma, whether we like
it or not. | believe turning the PGM program into a four-year degree program will
make it easier for graduates to quickly move up in the industry while also
increasing other potential options and employment opportunities.

My reasoning for pursuing further education after Georgian College was
that | wanted to expand my skill sets and increase my credibility, thus leaving me
with increased opportunities. My goal is to still find employment in the golf

industry, but now | have the reassurance that | am not limited to the golf industry.
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In my opinion the value of higher learning is not just explicitly expressed in the
degree you pursue, but more importantly it is implicitly a measure of one’s
potential productivity. A candidate with a university degree shows an employer
indirectly how productive they may be. It shows an employer that they are willing
to work, they commit to tasks, they manage time, and can meet deadlines etc.
The intangible skills accompany the specific skill sets acquired through the
degree.

| support the initiative by Georgian College to transform the three-year
PGM program into a four-year applied degree because it will offer graduates the
following: more opportunities, increased skill sets, and increased potential
productivity and credibility in the eyes of employers within and outside of the golf

industry.
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To Whom It May Concern:

I am writing to you to express my full support of Georgian College's efforts to launch an
Applied Degree in Golf Management.

I graduated Georgian's current PGM diploma program in spring, 2001. During my final
year at Georgian, it became evident to me that | would have to further my education in
order to advance to a management position. This was made evident to me from my coop
experience at the prestigious Hamilton Golf and Country Club. During my tenure there,
the General Manager had decided to retire at the end of a 25-year career at
Hamilton. As | got to know the G.M., I found out that he was not only a former golf
professional, but went on to receive an undergraduate in Business, followed by an MBA.

As aresult, I knew that if | wanted to land a dream job (such as a G.M. position at a
facility like Hamilton) in the golf industry, 1 would have had to obtain more education to
meet the requirements of a position of that calibre. After graduating from Georgian, |
enrolled in the Business Management program at Ryerson University and obtained a
Bachelor of Commerce by the fall of 2003.

While Georgian's current program prepared me adequately for the various operational-
level roles there are in a typical golf facility, offered the chance to build relationships
through networking, and allowed me to gain experience through coop positions, | soon
discovered that the expectations that owners and boards of directors have of managers
exceeded the training and skills that | would normally be received in a diploma program.
A degree program also gives those in the industry more skills and training in the business
aspect of the golf industry. That said, those who would like to seek employment with club
manufacturers, design firms, marketing firms, and the like, may not necessarily

receive the education or possess the qualifications needed to fill those positions without a
degree. From my own personal experience, a degree program will give you the education
and qualifications that are needed.

I wish Georgian College the very best of luck in its quest to launch such a program that |
not only believe, but know personally, is absolutely necessary and relevant for today's golf
industry.

Sincerely,

Craig Custeau
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APPENDIX 6.3

APPENDIX 6.3.1

PROGRAM CONTENT SUMMARY MATERIAL

PROGRAM LEVEL LEARNING OUTCOMES

e Research and analyze historic,
demographic, and global economic
trends that will impact business
decision making, planning and
marketing

Business Policy (Capstone)
Entrepreneurship and Business Plan
Ethics for Business

Financial Measurement and Analysis
Food Service Control Systems

Food Service Operations Management
Introduction to Business Research
Introduction to Marketing

Legal Aspects in Golf Management
Macroeconomics

Marketing

Marketing Analysis

Microeconomics

Organizational Design and Effectiveness
Risk Management

Rules and History of Golf

Sustainable Environmental Management for
the Golf Industry

e Create and implement a customer
service approach to quality service
and customer satisfaction in
accordance with accepted ethical
practices within the golf industry

Applied Sports Psychology
Coaching Techniques 1 and 2
Ethics for Business

Event Management

Golf Club Administration

Human Resource Management
Leadership

Legal Aspects in Golf Management
Managing E-Business

Principles of Networking

Pro Shop Retail Management
Sales Concepts and Applications for the Golf
Industry

Service Excellence

Co-op

¢ Analyze business situation and industry
specific problems from a multi-
functional perspective and provide
solutions based on the business
decision making process and risk
management for human, physical and
financial resources.

Agronomy for the Golf Industry

Business Policy (Capstone)

Coaching Techniques 1 and 2

Human Resource Management

Leadership

Legal Aspects in Golf Management

Risk Management

Sustainable Environmental Management for
the Golf Industry

Co-op
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Apply a systematic approach to
evaluate the operational strengths and
weaknesses of a golf business to
implement strategies for improvement
while demonstrating entrepreneurial
initiative

Agronomy for the Golf Industry
Business Policy (Capstone)

Computers Studies for Managers in Golf
Financial Measurement and Analysis
Fleet and Equipment Management
Food Service Control System

Food Service Operations Management
Golf Club Administration

Golf Course Design and Construction
Introduction to Accounting

Introduction to Marketing

Legal Aspects in Golf Management
Managing E-Business

Marketing

Risk Management

Sales Concepts and Applications for the
Golf Industry

Co-op

Integrate sophisticated academic
research skills and methodologies from
either the social sciences or arts and
humanities to demonstrate a depth of
knowledge and application of
quantitative and qualitative methods
outside of the business discipline

Introduction to Psychology
Liberal Arts and Sciences Electives

Critically examine personal biases and
paradigmatic approaches, revising
attitudes as appropriate, in order to
work in a diverse industry which
includes a variety of people, cultures
and classes

Application of Psychomotor Theories in
Golf

Applied Sports Psychology

Fitness and Nutrition

Introduction to Psychomotor Theories in
Golf

Physiology of Golf 1

Physiology of Golf 2

Co-op

Integrate the different domains of
learning as it relates to the cognitive,
affective, and kinesthetic aspects of the
golf industry

Business Policy (Capstone)

Golf Course Design and Construction
Introduction to Business Research
Leadership

Marketing Analysis

Rules and History of Golf

Sustainable Environmental Management
for the Golf Industry

Co-op
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Model interpersonal, leadership, and
team building skills in diverse settings
with critical reflection upon one’s own
performance

Application of Psychomotor Theories in
Golf

Coaching Techniques 1 and 2
Co-operative Work Experience

Ethics for Business

Introduction to Psychology

Introduction to Psychomotor Theories in
Golf

Leadership

Co-op

Provide ethical, accountable and
effective professional practices to
individuals and groups in the
community from a variety of diverse
backgrounds

Applied Sport Psychology
Event Management
Professional Networking
Service Excellence
Co-op

Evaluate and communicate information,
both orally and in writing to a range of
audiences

This program learning outcome is
integrated across all courses inside and
outside of the discipline
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APPENDIX 6.3.2 COURSE DESCRIPTIONS
Year and Course Title Calendar Course Description
Semester
YEAR 1 Physiology of Golf 1 This course provides basic human
Semester 1 anatomical and physiological information

necessary for understanding the structure
and function of the body as it relates to the
golf swing. Students will assess personal
golf skills given accepted measurement
criteria and establish realistic goals for
improvement. Regardless of the students’
playing ability upon entry to the program,
there is an expectation of game
improvement as students are provided with
substantial direction and tools for their own
benchmarking and analysis.

Introduction to Marketing

This course is an introduction to the basic
principles of marketing, including the four
components of product/service, price,
distribution and promotion. Students develop
an understanding of the role of marketing in
modern organizations.

Computer Studies for
Managers in Golf

In this course students learn to complete
tasks utilizing computer applications for word
processing, creating spreadsheets, database
management, and multimedia presentations.
Emphasis is placed upon using these
applications for a variety of golf management
operations, such as memberships,
tournaments, reservations, financial
accounting, retail management, and
handicapping. Students also learn to
manage files and to research pertinent
information using the Internet.

Rules and History of Golf

This course examines and analyzes
important dates, traditions and people which
have shaped the game of golf in Canada and
around the world. Students learn the official
rules of golf as rendered and administered
by the various international governing
bodies. The roles and functions of officials,
such as starters, course marshalls and rules
officials are also explored.
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Introduction to
Psychology

This course is a survey of various specialty
area within contemporary psychology.
Theories and research related to content
areas such as Historical Perspectives,
Research Methods, the Brain and Behaviour,
Lifespan Development, Sensation and
Perceptional, States of Consciousness, and
Learning are examined. Further, students
integrate concepts of empiricism and
scientific inquiry across these content areas.

Legal Aspects in Golf
Management

This course presents the fundamentals of
business law theory, concentrating on
legislation that applies to the golf industry.
Students examine employment law, statute
law, torts, contracts, and legislation specific
to the golf industry.

YEAR 1
Semester 2

Marketing

This course builds on the basics of marketing
theory learned in the Introduction to
Marketing course and applies it specifically
to the golf industry. Marketing includes
advertising techniques and strategies
specific to the golf industry, including
pertinent legislation, the relationship between
advertising and marketing, and the role of
research. Students work in small groups to
create a strategic plan for a real or simulated
golf industry operation.

Microeconomics

This course examines the theory, principles
and methods of economic analysis and its
application to economic decision-making in
the firm. Topics include market structure and
efficiency, the firm behaviour and the
organization of industry.

Leadership

This course examines the various
perspectives on leadership, including a study
of different leadership styles, the distinction
between leadership and management,
decision-making and ethical professional
behaviour in a leadership role as applied to a
variety of situations. This course includes
leadership self-assessment and leadership
strategies to fit different temperaments,
cultures, learning styles, preferences and
values.
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Fitness & Nutrition

This course examines concepts and
principles of anatomy and kinesiology in
relation to fithess and nutrition. Students
develop their own personalized nutrition and
exercise program with the objective of
improving their overall fitness and
conditioning. Students develop a fitness and
nutrition plan appropriate for individual
novice golfers.

Introduction to
Accounting

This course introduces students to the
generally accepted accounting principles and
the ethical considerations in the accounting
cycle. Through the preparation of financial
statements, aspects of assets, liabilities,
equity and accounting for service and
merchandise are included.

YEAR 2
Semester 3

Physiology of Golf 2

This course builds on the information
provided in Physiology of Golf 1. With an
increased focus on joint movement, muscles
in motion, biomechanical and applied
kinesiology, a full appreciation of a variety of
golf swings will be examined. Students will
begin to develop their own tools for
benchmarking and game improvement
analysis.

Macroeconomics

Successful completion of Microeconomics, or
equivalent, is recommended prior to taking
this course. While microeconomics
concentrated on economic principles applied
to the market structure, this course continues
with a critical examination of economic
principles applied to the overall economy.
Understanding economic indicators, the
impact of legislation and government policy,
and international trade on the economy will
be the focus of this course.

Sustainable Environment
Management for the Golf
Industry

This course examines environmental
regulations and guidelines affecting the golf
industry. Students acquire a working
knowledge of the development approval
process, water management strategies, and
environmental monitoring programs and
apply these to real golf course construction
projects.
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Introduction to Business
Research

This course develops the student’s ability to
systematically collect and critically assess
primary and secondary sources of
information related to business. Students
learn to make business decisions utilizing
elementary probability, the description and
presentation of data, discrete and continuous
random variables, correlations, simple
regression and parametric tests. Students
design a data collection instrument, such as
a questionnaire, and complete an applied
research project.

Coaching Techniques 1

This course presents the aspects of
coaching in a number of sports. Students
examine modern and successful coaching
methodologies based on various
philosophies and explore the business of
sport instruction.

YEAR 2
Semester 4

Sales Concepts and
Applications for the Golf
Industry

This course examines the steps in the
strategic sales process including
prospecting, presenting, negotiating, closing,
and servicing the sale in a golf business
environment. Students learn what influences
and affects buying behaviour by examining,
categorizing, and explaining consumer
psychological factors, such as motivation
and personality types. Students explore the
role of professionalism, communication,
personal interaction, and problem-solving in
the selling process. Selling to the Internet-
informed consumer will also be discussed.

Coaching Techniques 2

Building on Coaching Techniques 1, this
course will require that the student
successfully complete NCCP minimum
standards for evaluation in community sport,
instruction and competition streams of
participants.

Fleet and Equipment
Management

Superintendents and grounds managers are
continuously faced with demands to improve
operational efficiencies and reduce costs,
while maintaining excellent playing
conditions and integrating sustainable
practices. In this course students learn about
the various equipment for grounds keeping,
maintenance of records and implementation
of various approaches to fleet and equipment
management.
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Ethics for Business

In this course, students further develop their
critical thinking skills through the study of
various moral, philosophical, and
psychological theories. Emphasis is placed
upon identifying, analyzing, and applying
ethical principles to moral issues arising in
business.

Accounting Applications

This course builds on concepts and issues of
financial accounting with an emphasis on the
interpretation of financial statements,
focusing on management accounting in the
golf industry as it applies to financial analysis
and decision-making. Students analyze and
interpret balance sheets, income statements,
cash flow statements and leases. Emphasis
is placed on how accounting and finance
affect profit planning, budgeting, forecasting
financial projections, and measuring
organizational health.

YEAR 3
Semester 5

Introduction to
Psychomotor Theories in
Golf

Psychomotor theories of skill acquisition and
development are introduced to a thorough
investigation of the accepted best golf
swings in the world. Combining the
investigative skills and knowledge gained in
previous courses, especially in golf
physiology courses, students will establish
new personal practice and playing-
proficiency benchmarks with the addition of
game-specific psychological training
considerations.

Financial Measurement
and Analysis

This course concentrates on the concepts
and measurements involved in corporate
financial statements as it relates to the golf
facility’s efficiency, productivity, and
profitability, and focuses on developing the
managerial skills needed to analyze and
make decisions using these financial
statements. Students apply accounting and
mathematical operations and principles to
investigate and solve a range of business
problems typically encountered in a golf
business, including capital budgeting
decisions, management of funds, and the
financial implications of various kinds of
business decisions.
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Organizational Design
and Effectiveness

Students will study the structure and
dynamics of organizational open systems.
There will be a focus on the external
environment, technology, structure (and their
interrelationships), organizational culture and
change management. This course will also
address the actions that managers must take
to insure that behaviour within the
organization aids rather than impedes
achievement of overall organizational goals.

Managing E-Business

This course critically examines and
evaluates the evolution of Internet use in
business to date. This course requires on-
line learning through active Internet
communication, and describes the industry.
This course includes creation and critiquing
of web pages and builds on co-op work
experience evaluating industry web sites.

Pro Shop Retail
Management

This course concentrates on strategic and
tactical application of retail and financial
accounting concepts as it relates to the
analysis, development, and operation of the
Canadian golf-related enterprise, particularly
as they relate to retail structures, markets,
and customers. Students will complete
several investigative and analytical projects
that include forecasting, prospecting,
management reporting, and economic
benefit analysis.

YEAR 3
Semester 6

Applied Sport Psychology

This course presents the human factors and
psychological dynamics of sports
performance as it related specifically to golf.
Students will learn methods and techniques
for developing psychological skills to
enhance game performance and personal
growth, and will focus on learning strategies
to increase the ability to influence others’
behaviour so that they will improve their
game performance.
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Agronomy for the Golf
Industry

This course will present various aspects of
turf and course management and will include
turf grass identification, selection, and
maintenance, soil chemistry and biology, soil
nutrients, drainage, hydraulics and irrigation
systems design and maintenance, water
management, pest and insect management,
and other aspects of grounds maintenance.

Food Service Operations
Management

Students study the management of the
purchasing function as it applies to food,
beverages, supplies, equipment, furnishings
and services. There will be a focus on
developing appropriate policies and
procedures for a food and beverage
operation, understanding of food cost and
the process of managing the supply channel.

Event Management

This course presents all aspects of running
successful events (such as tournaments,
retreats, social and corporate events) from
planning through execution. Graduates will
learn how to organize and coordinate events
including the liaising of various departments
both within an organization and with external
parties.

Marketing Analysis

In this course students will learn to discern
meaningful and statistically significant trends
in an organization’s data providing the
information that managers need to make
more effective business decisions.
Participants will study the correlations of golf
revenues with weather patterns, member
profiles, golf rounds played, and other key
markers which will in turn, drive the
marketing and promotion plan as well as the
budget.

YEAR 4
Semester 7

Application of
Psychomotor Theories in
Golf

Using the full compendium of techniques
and information gathered in Physiology of
Golf 1 and 2 and Introduction to
Psychomotor Theories in Golf, students will
assess and relate the process of golf skill
acquisition in a real teaching/coaching
situation made possible through a mentoring
relationship with year 1 students. Students
will use knowledge and skills acquired thus
far to assist first year students in their own
development of benchmarking tools and
personal skills’ analysis with a goal to
improving knowledge and understanding of
an improved golf game.
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Food Service Control
Systems

Students study the management of the
purchasing function as it applies to food,
beverages, supplies, equipment, furnishings
and services. There will be a focus on
developing appropriate policies and
procedures for a food and beverage
operation, understanding of food cost and
the process of managing the supply channel.

Entrepreneurship and
Business Plan

Building on previous courses offered in
marketing, finance and law, students will
learn how to establish and operate a small
business. This course will combine a
theoretical analysis of the small business
market and the business idea, with the
practical exercise of creating a professional
business plan. Included will be self-
assessment exercises to determine the
student’s entrepreneurial profile.

Service Excellence

Service excellence develops a sustainable
competitive advantage. By learning and
applying superior customer service
techniques, students learn how to strengthen
their own customer relationships with the
objective of long-term loyalty.

Golf Course Design and
Construction

This course focuses on the construction and
redevelopment of golf courses from an
architectural perspective. Students will learn
the principles and core concepts of golf
course design and renovation and will
understand the processes involved in
planning, budgeting, and building.

YEAR 4
Semester 8

Business Policy
(Capstone)

This Capstone course requires students to
apply their accumulated knowledge and skill
sets to a golf industry business case.
Participants will analyze the vision, mission,
performance and strategic plan of an
organization and develop an appropriate
plan for implementation and present their
recommendations to the Board of Directors
or Owner(s) of the business being studied.

Risk Management

Golf businesses can benefit from the
implementation of risk management
strategies. In this course students will
develop a critical awareness of the types of
risk and their potential impacts on the overall
organization, which may be as much about
identifying opportunities as it is about
avoiding losses. Students will learn to apply
a systems approach to assessing and
managing risk with a focus on the
operational aspects of a golf business.
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Principles of Networking

This course will provide a comprehensive
overview of trends and issues related to the
principles of networking. Students examine
the quality management approaches,
policies and procedures development,
legalities of Board members as volunteers,
administration of volunteer programs, and
the importance of building volunteer and staff
relations. Students will organize and present
a detailed self learning and career
advancement plan. Exercises will include
goal setting, career planning and
employability skills identification as well as a
demonstrated ability to work with diverse
groups of people.

Human Resource
Management

This course provides an introduction to the
various functions of human resource
management, including compensation and
benefits, staffing, recruitment and selection,
research, labour relations, training and
development, health and safety, planning,
mediation and arbitration, the influence of
government legislation on industry, and
human rights legislation and employment
equity.

Golf Club Administration

This course provides students with key
concepts and skills of golf facility
administration and the role of the
professional manager. Topics of study
include board and committee relations,
public versus private club administration,
finance, by-laws, memberships, human
resources, and the charter. Emphasis is
placed on effective meeting management,
leadership, human relations, and
communication.
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LIBERAL ARTS AND SCIENCES POOL

Course Title

Course Description

Advanced Research Skills

This course focuses on the development of both qualitative
and quantitative research skills within the context of a
capstone project designed and implemented by the class.
Fieldwork, survey design and data analysis are all covered
within the context of computer usage.

Artificial Intelligence

This course identifies traditional concepts of intelligence to
contextualize developments in artificial intelligence.
Students consider new technologies, ethics, and institutions
involved in artificial intelligence research and development
as they consider possibilities for future development.
Students are expected to conduct research with a
sophisticated synthesis of materials.

Canadian Political Parties

This course provides an intensive examination of the origins
and development of the major political parties in Canada
and an overview of the cultural, social, economic, and
institutional underpinnings of Canadian politics. Particular
attention is paid to recent proposals for constitutional reform,
the extent of state autonomy, the nature of Canadian parties
and interest groups, and the extent and significance of
regional differences.

Contemporary History through
Film and Popular Culture

This course explores how history has been depicted through
popular culture in cinema and other electronic media.
Students focus on post WWII when filmmakers began to
rethink the function of cinematic representations and their
cultural and political relationships to the contemporary world.

Corporations, New Technology
and Social Change

This course offers a study of technological change with
special emphasis on the way new technologies are affecting
both the workplace and society. The course focuses on
various public and private corporations where new
technologies are being introduced. Students ponder
questions regarding progress and sustainability as well as
social benefit.
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Diversity and Politics in Canada

Students analyze the limitations and possibilities for diversity
in Canada by exploring policies concerning immigration,
multiculturalism and bilingualism.

Environmental History

This course studies the relationship of culture and
environment through a historical perspective. The focus is
on ways in which social change is impacted by the
environment and vice-versa. Case studies illustrate general
patterns of change, such as those associated with the
introduction of alien species and new modes of agricultural
production.

Film Theory

This course provides an intensive study of the theories of
film, with particular attention to montage, mise-en-scene,
auteur, genre and other classical and contemporary
conceptions.

Global Environmental Politics

This course examines the interrelationship between
globalization and the environment. Students analyze the
historical development of the global environmental system
and theoretical approaches to understanding the global
environment. Students also consider the main actors,
institutions and legal instruments related to global
environmental issues. The environmental impacts on, and
political responses to, phenomena such as global warming,
trade, transnational corporate activity, foreign aid, and
biodiversity are studied.

Greed and Globalization

This course examines capitalist enterprises historically and
ethnographically. Students focus on forms of corporate
capitalism; the historic spread of capitalism as a world
system; globalization and neoliberalism.

History of Education in Canada

This course surveys the cultural roots and development of
education in Canada within the historical context of major
ideas, events, and themes. Specifically, the course explores
the purposes, both intended and otherwise, of schooling as
it developed in each of the major geographic regions in
Canada. Particular attention will be paid to issues of class,
race and gender and the ways in which current social
attitudes about these ideas both informed and, in turn, were
shaped by the systems of education that developed.

BACHELOR OF APPLIED BUSINESS - GOLF MANAGEMENT 113

Georgian College




Holistic Sciences and Healing

This course invites students to consider students to consider
transdisciplinary methodologies in explaining natural
systems. These methodologies recognize that complex
systems have "emergent properties" that describe their
characteristics as wholes and that these properties are
conditioned, but not determined, by the system's constituent
parts. In considering alternative or holistic approaches to
therapy, students are predominantly considering the socio-
economic systems in place in Canada which support and/or
prevent the acceptance of alternative health approaches.

Interdisciplinary Critical Theory

This seminar offers students an opportunity to do primary
reading of specific theorists pertinent to multiple disciplines
including the arts and visual culture, literature, sociology and
psychology.

Anthropology

Anthropology is the holistic study of humankind, including
biological and cultural variations and adaptations. In this
course, you will be introduced to archeology and
physical/biological anthropology including human physical
variation, human evolution, and the comparison of humans
to primates.

Labour Relations

This course examines collective bargaining and
union/management relations. Students are expected to
critically evaluate the roles of unions as well as to
understand their socio-political and historical relevance.
Students use case studies to analyze labour relations at a
highly developed level using methodologies based in law
and sociology.

Major Religions of the World

This survey course exposes students to the major
philosophical underpinnings and beliefs of the world’s major
religions. Students will be encouraged to compare and
contrast religious principles and texts.

Media and Society

This course provides a critical examination of media forms
and their impact on society. The representation of culture
through print media (books, magazines, newspapers, and
online media) and through various visual media (film,
television, Internet) is explored. Students learn how
informational, entertainment, literary, and commercial
messages are crafted and transmitted. The focus is on
messages, the institutions behind the messages, and their
impact on society.

Music History

This survey course provides students with an introduction to
the historical development of Western music. Students are
introduced to the terms, names and dates of music history,
to theories of history, to stylistic analysis of specific works
through musical scores and recordings, and to methods for
expressing historical concepts. This course has strong
listening and writing components.
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Power and Knowledge

Students have opportunities to explore concepts of power
and its interrelationship with knowledge. In addition to
defining concepts of power, this course promotes a critique
of the ways in which power becomes disguised as well as
challenged in complex ways in our workplaces. Of special
interest are environments in health care, policing, education
and business. This course encourages an intersection of a
variety of theories from the social sciences including:
sociology, political science, psychology and philosophy, but
students do not need backgrounds in these areas.

Sexual Politics

This course enables students to consider, in-depth, research
which has challenged popular conceptions of sex as a
natural and biological force. The socio-political construction
of sexualities through the fields of psychoanalysis, law,
education, sexology and popular culture are considered.

Social Determinants of Health

This course examines how the ten social and economic
determinants across the lifespan can impact the health of
Canadians. Students will examine how the growing social
and economic inequalities in Canadian society are
contributing to higher health costs and other social burdens.
Focusing on early childhood, students will explore how poor
families are less likely to reach their full potential as citizens
and full contributors to society. Students will advocate for
policy change to create health promoting conditions.

Special Topics in Art History

This seminar offers students an opportunity to do primary
reading of specific theorists pertinent to multiple disciplines
including the arts and visual culture, literature, sociology and
psychology.

Special Topics in Literature

This course explores special topics which may include: a
great author (e.g., Shakespeare); a type of literature (e.g.,
Arthurian legends); a genre (e.g., poetry); or a specific time
period or geographic area (e.g., post-modern fiction;
contemporary Canadian Literature). This focused course
requires a high level of literary analysis and text
engagement.

Studies in Popular Culture

This course draws upon mainstream and independent films,
contemporary fiction, graphic novels and comics, and
popular forms of music as well as research in cultural
studies. Students apply various theoretical approaches to
the study of popular culture.
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Survey Methods and Statistics

The purpose of this course is to introduce students to
advanced topics in survey design and analysis. During the
course, students develop a survey research proposal based
upon a comprehensive literature review of a topic of interest.
The course requires students to use the SPSS statistical
package. Students should have a basic understanding of
how to use SPSS to manage data prior to entering the
course.

The Science of Pollution

This course introduces students to the major scientific
concepts and principles that govern the origin, fate and
effect of pollutants in the environment. Using an
interdisciplinary framework the emphasis is on the natural
sciences, but issues related to pollution legislation,
regulation, history, and economy are also examined.

Western Literature: Medieval to
Renaissance

This survey course introduces students to the major works
in Western literature produced from the Medieval period
through the Renaissance. Special attention will be given to
the notion of canon and the recognition of various period
conventions.

Western Literature: Restoration
to Post-Modernity

This course introduces students to the major works in
Western literature produced from the Restoration and 18"
Century through the 20™ Century. Special attention will be
given to the notion of canon and the recognition of various
period conventions.
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6.3.3 ACADEMIC COURSE SCHEDULE INFORMATION

APPENDIX 6.3.3.1 PROGRAM HOUR/CREDIT CONVERSION JUSTIFICATION

1. Does the program include laboratory components?

v Yes No
2. If “yes” will the calculation of program breadth be based on a conversion of all
program hours into program credits?

Yes v No
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APPENDIX 6.3.3.2 ACADEMIC COURSE SCHEDULE

Course Proposed Highest
Total DW Total DO Total DL Prerequisites | Instructor (or qualification
Year and Course Title Course Course Course and indicate if earned and
Semester Semester Semester Semester Co- faculty needs | discipline of study
Hours Hours Hours prerequisites to be (or required of
recruited) faculty to be hired)
YEAR 1 Physiology of Golf 1 42 None Gregory Wells | PhD Exercise
Semester 1 Sciences
(Respiratory
Physiology)
Ruth MA Administrative
Vesterback Education
Henry Brunton | CPGA Class “A”
Professional TCCP
Introduction to 42 None Previously
Marketing Assessed
Computer Studies 42 None Brian Allen MBA
for Managers in Golf
Rules and History of 42 None Doug Wilson CPGA Class “A”
Golf Professional TCCP
National Facilitator
Introduction to 42 None Previously
Psychology Assessed
Legal Aspects in 42 None Toni Barr BA LLB.

Golf Management
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Course Proposed Highest
Total DW Total DO Total DL Prerequisites | Instructor (or qualification
Year and Course Title Course Course Course and indicate if earned and
Semester Semester Semester Semester Co- faculty needs | discipline of study
Hours Hours Hours prerequisites to be (or required of
recruited) faculty to be hired)
Semester 2 Marketing 42 None Gary Lyon MBA
Microeconomics 42 None Previously
Assessed
Leadership 42 None Previously
Assessed
Fitness & Nutrition 42 None Gregory Wells | PhD Exercise
Sciences
(Respiratory
Physiology)
Ruth MA Administrative
Vesterback Education
Introduction to 42 None Previously
Accounting Assessed
Llperal Arts and 42 None
Sciences Pool
YEAR 2 Physiology of Golf 2 42 None Gregory Wells | PhD Exercise
Semester 3 Sciences
(Respiratory
Physiology)
Ruth MA Administrative
Vesterback Education
Henry Brunton | CPGA Class “A”

Professional TCCP
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Course Proposed Highest
Total DW Total DO Total DL Prerequisites | Instructor (or qualification
Year and Course Title Course Course Course and indicate if earned and
Semester Semester Semester Semester Co- faculty needs | discipline of study
Hours Hours Hours prerequisites to be (or required of
recruited) faculty to be hired)
Macroeconomics 42 None Previously
Assessed
Sustainable 42 None To be Hired P. Eng
Environment (Environmental,
Management for the Civil preferred)
Golf Industry
Introduction to 42 None Robert Wong MA Geography
Business Research
Coaching 42 None Gary Bernard CPGA Class “A”
Techniques 1 Professional TCCP
Director of
Education
Doug Wilson
CPGA Class “A”
Professional TCCP
National Facilitator
Liberal Arts and 42
Sciences Pool
Semester 4 Sales Concepts and 42 None Gary Lyon MBA

Applications for the
Golf Industry
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Highest

Course Proposed qualification
Total DO Total DL . - Instructor (or
Total DW Prerequisites o : earned and
Year and . Course Course indicate if N
Course Title Course and discipline of study
Semester Semester Semester faculty needs .
Semester Co- (or required of
Hours Hours . . to be .
Hours prerequisites - faculty to be hired)
recruited)
Coaching 42 None Gary Bernard CPGA Class “A”
Techniques 2 Professional TCCP
Director of
Education
Doug Wilson
CPGA Class “A”
Professional TCCP
National Facilitator
Henry Brunton
CPGA Class “A”
Professional TCCP
Fleet and Equipment 42 Brian Allen MBA
Management
Ethics for Business 42 None Debbie PhD
Roberts
Accounting 42 None Brian Furzecott | MBA
Applications
Liberal Arts and 42 None

Sciences Pool
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Course Proposed Highest
Total DW Total DO Total DL Prerequisites | Instructor (or qualification
Year and Course Title Course Course Course and indicate if earned and
Semester Semester Semester Semester Co- faculty needs | discipline of study
Hours Hours Hours prerequisites to be (or required of
recruited) faculty to be hired)
YEAR 3 Introduction of 42 None Gregory Wells | PhD Exercise
Semester 5 Psychomotor Sciences
Theories in Golf (Respiratory
Physiology
Doug Wilson CPGA Class “A”
Professional TCCP
National Facilitator
Henry Brunton | CPGA Class “A”
Professional TCCP
Financial 42 None Richard Henry | CA
Measurement and
Analysis
Organizational None John Ed.D Higher
Design and 42 Cunningham Education,
Effectiveness Administration
Managing E- None Previously
: 42
Business Assessed
Pro Shop Retail None Kevin MSc, MBA
Management McCafferty
42 James Lowe MBA
Doug Walker MBA
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Proposed

Total DO Total DL Course Instructor (or | Highest qualification
Year and Course Title Total DW Course Course Prerequisites indicate if earned and discipline
Semester Course Semester | Semester and faculty needs | of study (or required of
Semester Hours Hours Co- to be faculty to be hired)
Hours prerequisites recruited)
Liberal Arts and None
. 42
Sciences Pool
Semester 6 | Applied Sport 492 None Dana Sinclair | PhD Psychology
Psychology
Agronomy for the None lan Bowen Diploma /Horticulture
Golf Industry 42 Associate Diploma
Agriculture
Food Service 42 None Bryan Hunt MBA
Operations
Management John Ed.D Higher Education
Cunningham Administration
Kim Ball BA Hospitality
Administration
Event Management 42 None Stephen MA Physical Education
Carroll (Admin)
Sue Lemmon | MBA
Marketing Analysis 42 None Gary Lyon MBA
Liberal Arts and 42 None

Sciences Pool
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Course Proposed
Total DW Total DO | Total DL Prerequisites | Instructor (or | Highest qualification
Year and Course Title Course Course Course and indicate if earned and discipline
Semester Semester | Semester | Semester Co- faculty needs | of study (or required of
Hours Hours Hours prerequisites to be faculty to be hired)
recruited)
YEAR 4 Application of 42 None Henry Brunton | CPGA Class “A”
Semester 7 | Psychomotor Professional TCCP
Theories in Golf
Doug Wilson CPGA Class “A”
Professional TCCP
National Facilitator
Gary Bernard | CPGA Class “A”
Professional TCCP
Director of Education
Food Service 42 None Trevor Wynne | MBA Candidate
Control Systems Jones
John Ed.D Higher
Cunningham Education,Administration
Entrepreneurship 42 None Previously
and Business Plan Assessed
Service Excellence 42 None John Ed.D Higher Education,
Cunningham Administration
Golf Course Design 42 None lan Bowen Diploma /Horticulture
and Construction Associate Diploma
Agriculture
Liberal Arts and 42 None
Sciences Pool
Semester 8 | Business Policy 42 None Grant Fraser MBA
(Capstone)
Sue Lemmon | MBA
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Course Proposed Highest
Total DW Total DO | Total DL Prerequisites | Instructor (or | qualification earned
Year and Course Title Course Course Course and indicate if and discipline of
Semester Semester Semester Semester Co- faculty needs | study (or required
Hours Hours Hours prerequisites to be of faculty to be
recruited) hired)
Risk Management 42 None Kevin Jones CRM Candidate
Principles of 42 None Steven Carroll | MA Physical
Networking Education (Admin)
Human Resource 42 None Previously
Management Assessed
Golf Club 42 None Sue Lemmon MBA
Administration
Robert Dawes | BA
Liberal Arts and None
: 42
Sciences Pool
Subtotal Course Credit Hours 1596 336 84
Total Program Hours 2016
Calculate the percentage of programs 20.83% Must be at least 20% of total program
offered in DO and DL courses D ° prog
Calculate the pe|_'centage of the breadth 80% Must be at least 75% of total DO and DL courses
courses offered in DO courses
Calculate the percentage of the breadth 259, Must not be greater than 25% of the total DO and DL

courses offered in DL courses

courses
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Fraser Clark

Total DO Course Proposed Highest
Total DW | Course Total DL - Instructor qualification
Prerequisites s
Year and c . Course Semester | Course (or indicate | earned and
Semester ourse Title Semester | Hours Semester and if facult discipline of stud
Co- y plin y
Hours Hours rerequisites needs to be | (or required of
P 9 recruited) faculty to be hired)
Liberal Arts | Advanced 42 Richard PhD Experimental
& Sciences | Research Skills Rinaldo Psychology
Pool
Ed Robinson PhD Sociology of
Education
Kathleen EdD Human
Peets Development and
Psychology
Anas Karzai PhD Sociology
Artificial 42 Recruit PhD Artificial
Intelligence Intelligence, Robotics,
Engineering, or
Computer Science
Canadian Political 42 Rand Dyck PhD Political Science
Parties
Michael Johns | PhD Government and
Politics
Herminio PhD Political Science
Teixeira
Contemporary 42 Geoffrey EdD (Cand.)
History through Booth Education Theory and
Film and Popular Policy Studies, MA
Culture History of Education
Martha Wood | EdD Curriculum, MA

History

PhD History, MA
Education and
American History
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Total DO Course Proposed Highest
Total DW | Course Total DL . - Instructor qualification
Prerequisites s
Year and c . Course Semester | Course (or indicate | earned and
ourse Title and : A
Semester Semester | Hours Semester Co- if faculty discipline of study
Hours Hours rerequisites needs to be | (or required of
P 9 recruited) faculty to be hired)
Corporations, 42 Steve PhD (ABD) Social
New Technology McDonald Work
and Social
Change Anas Karzai PhD Sociology
Diversity and 42 Michael Johns | PhD Government and
Politics in Canada Politics
Herminio PhD Political Science
Teixeira
Environmental 42 Peter PhD Physiology
History Bursztyn Teaches History of
Science for
Laurentian at
Georgian
Film Theory 42 Vicki MLIS
MacMillan
Anita Arvast PhD (Cand.)
Education Theory and
Policy Studies
Kathleeen MA English
Shannon
Jane Haig PhD (Cand.) English
Literature
Global 42 Trudy Bergere | MSc Biochemistry
Environmental
Politics Mary-Sue MSc Biology
Gamroth
Peter PhD Physiology
Bursztyn
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Total DO Course Proposed Highest
Total DW | Course Total DL . - Instructor qualification
Prerequisites s
Year and c . Course Semester | Course (or indicate | earned and
ourse Title and : A
Semester Semester | Hours Semester Co- if faculty discipline of study
Hours Hours rerequisites needs to be | (or required of
P 9 recruited) faculty to be hired)
Greed and 42 Steve PhD (ABD) Social
Globalization McDonald Work
Geoffrey EdD (Cand.)
Booth Education Theory and
Policy Studies, MA
History of Education
History of 42 Martha Wood | EdD Curriculum, MA
Education in History
Canada
Holistic Sciences 42 Cherylyn PhD Theory and
and Healing Cameron Policy Studies, BScN
Interdisciplinary 42 Anita Arvast PhD Candidate
Critical Theory Education Theory and
Policy Studies
Anas Karzai PhD Sociology
Ed Robinson PhD Sociology of
Education
Kathleen EdD in Human
Peets Development and
Psychology
Introduction to 42 Guy Letts PhD Sociology, M.A.
Anthropology Sociology and
Anthropology
Charlton PhD (Cand.)
Carscallen Anthropology, MA
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Total DO Course Proposed Highest
Total DW | Course Total DL . - Instructor qualification
Prerequisites s
Year and c . Course Semester | Course (or indicate | earned and
ourse Title and : A
Semester Semester | Hours Semester Co- if faculty discipline of study
Hours Hours rerequisites needs to be | (or required of
P 9 recruited) faculty to be hired)
Anthropology
Labour Relations 42 Ed Robinson PhD Sociology of
Education
Toni Barr LLB, LLM Alternative
Dispute Resolution
Major Religions of 42 Ed Robinson PhD Sociology of
the World Education, MEd
Lester de DMin (Cand.), MES,
Souza LLB
Media and Society 42 Anita Arvast PhD Candidate
Education Theory and
Policy Studies, MA
English Literature, BA
English and Mass
Communications
George MA Education, BA
Mashinter Photography,
Teaches Media and
Popular Culture for
Laurentian at
Georgian
Herminio PhD Political Science
Teixeira

Michael Johns

PhD Government and
Politics
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Total DO Course Proposed Highest
Total DW | Course Total DL . - Instructor qualification
Prerequisites s
Year and c . Course Semester | Course (or indicate | earned and
ourse Title and : A
Semester Semester | Hours Semester Co- if faculty discipline of study
Hours Hours rerequisites needs to be | (or required of
P 9 recruited) faculty to be hired)
Music History 42 Recruit PhD or MA in Music,
Musicology or History
Geoffrey EdD (Cand.)
Booth Education Theory and
Policy Studies (Thesis
working title: Music as
Communicator:
Popular Culture and
music education in
late 19th c. Ontario),
MA History of
Education
Power and 42 Anita Arvast PhD (Cand.)
Knowledge Education Theory and
Policy Studies,
Dissertation in
progress on Critical
Discourse Analysis
Herminio PhD Political Science
Teixeira
Michael Johns | PhD Government and
Politics
Science of 42 Trudy Bergere | MSc Biochemistry
Pollution

Dianne
Corrigan

MSc Physical
Geography -
Pedology
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Total DO Course Proposed Highest
Total DW | Course Total DL . - Instructor qualification
Prerequisites s
Year and c . Course Semester | Course (or indicate | earned and
Semester ourse Title Semester | Hours Semester and if facult discipline of stud
Co- y plin y
Hours Hours rerequisites needs to be | (or required of
P 9 recruited) faculty to be hired)
Peter PhD Physiology
Bursztyn
Sexual Politics 42 Marianne PhD Sociology
Vardalos
Social 42 Cherylyn PhD Theory and
Determinants of Cameron Policy Studies, BScN
Health
Special Topics in 42 Christopher MA Art History, BFA
Art History Jackson
Special Topics in 42 Adam Sol PhD English
Literature
Bruce Meyer PhD English,

Anita Arvast

Jane Haig

Sidney Matrix

Certificate of Post-
Doctoral Research

PhD Candidate
Education Theory and
Policy Studies, MA
English Literature

PhD (Cand.) English
Literature

PhD Comparative
Studies in Discourse
& Society (CSDS)
and Feminist Studies
(FEST) Dissertation:
“Cyberfigurations:
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Year and
Semester

Course Title

Total DW
Course
Semester
Hours

Total DO
Course
Semester
Hours

Total DL
Course
Semester
Hours

Course
Prerequisites
and

Co-
prerequisites

Proposed
Instructor
(or indicate
if faculty
needs to be
recruited)

Highest
qualification
earned and
discipline of study
(or required of
faculty to be hired)

Suha Kudsieh

Constructing
Cyberculture and
Virtual Subjects in
Popular Media”, MA
The University of
Western Ontario.
Centre for the Study
of Theory & Criticism,
BA Cultural Studies
Programme. Minor in
English Literature

PhD English

Studies in
Popular Culture

42

Anita Arvast

George
Mashinter

PhD Candidate
Education Theory and
Policy Studies, MA
English Literature, BA
English and Mass
Communications

MA Education, BA
Photography,
Teaches Media and
Popular Culture for
Laurentian at
Georgian

Survey Methods
and Statistics

42

Richard
Rinaldo

PhD Experimental
Psychology

Western
Literature:
Medieval to
Renaissance

42

Adam Sol

Bruce Meyers

PhD English

PhD English,
Certificate of Post-
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Jane Haig

Anita Arvast

Total DO Course Proposed Highest
Total DW | Course Total DL p . - Instructor qualification
rerequisites .
Year and c . Course Semester | Course (or indicate | earned and
ourse Title and : A
Semester Semester | Hours Semester Co- if faculty discipline of study
Hours Hours rerequisites needs to be | (or required of
P 9 recruited) faculty to be hired)
Doctoral Research
Anita Arvast PhD (Cand.)
Education Theory and
Policy Studies, MA
English
Western 42 Adam Sol PhD English
Literature:
Restoration to Bruce Meyers | PhD English,
Modernity Certificate of Post-

Doctoral Research

PhD (Cand.) English
Literature

PhD (Cand.)
Education Theory and
Policy Studies
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APPENDIX 6.3.3.3

IDENTIFICATION OF PREVIOUSLY ASSESSED SUBJECTS

SUBJECT TITLE TYPE PREVIOUSLY | CONSENT PROGRAM
ASSESSED

Physiology of Golf 1 DW No

Introduction to Marketing Bachelor of Applied Business —
DW Yes Automotive Management

Computer Studies for Managers in Golf DW No

Rules and History of Golf DW No

Introduction to Psychology DO Yes gzg:;leosr -();ﬁlri)c?elle‘sﬂul—élijen;an

Legal Aspects in Golf Management DW No

Marketing DW No

Microeconomics Bachelor of Applied Business —
DW Yes Automotive Management

Leadership Bachelor of Applied Business —
DW Yes Automotive Management

Fitness & Nutrition DL No

Introduction to Accounting Bachelor of Applied Business —
DW Yes Automotive Management

Physiology of Golf 2 DW No

Macroeconomics Bachelor of Applied Business —
DW Yes Automotive Management

Sustainable Environment Management for

the Golf Industry DW No

Introduction to Business Research DW No

Coaching Techniques 1 DW No

Sales Concepts and Applications for the

Golf Industry DW No

Coaching Techniques 2 DW No

Fleet and Equipment Management DW No

Ethics for Business DW No

Accounting Applications DW No

Introduction of Psychomotor Theories in

Golf DW No

Financial Measurement and Analysis DW No

Organizational Design and Effectiveness DW No

Managing E-Business Bachelor of Applied Business —
DW Yes Automotive Management

Pro Shop Retail Management DW No

Applied Sport Psychology DL No

Agronomy for the Golf Industry DW No

Food Service Operations Management DW No

Event Management DW No

Marketing Analysis DW No
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Application of Psychomotor Theories in

Golf DW No
Food Service Control Systems DW No
Entrepreneurship and Business Plan Bachelor of Applied Business —
DW Yes Automotive Management
Service Excellence DW No
Golf Course Design and Construction DW No
Business Policy (Capstone) DW No
Risk Management DW No
Principles of Networking DW No
Human Resource Management Bachelor of Applied Business —
DW Yes Automotive Management
Golf Club Administration DW No
LIBERAL ARTS AND SCIENCES POOL
Advanced Research Skills DO No
Artificial Intelligence DO No
Canadian Political Parties DO No
Contemporary History Through Film and
Popular Culture DO No
Corporations, New Technology and Social
Change DO No
Diversity and Politics in Canada DO No
Environmental History DO No
Bachelor of Applied Business -
Environmental Science DO Yes Automotive Management
Film Theory DO No
Global Environmental Politics DO No
Greed and Globalization DO No
History of Education in Canada DO No
Holistic Sciences and Healing DO No
Bachelor of Applied Human
Human Behaviour in the Workplace DO Yes Services - Police Studies
Bachelor of Applied Human
Human Rights DO Yes Services - Police Studies
Bachelor of Applied Business -
Integrated Science DO Yes Automotive Management
Interdisciplinary Critical Theory DO No
Introduction to Anthropology DO No
Bachelor of Applied Business -
Introduction to English Literature DO Yes Automotive Management
Bachelor of Applied Business -
Introduction to Philosophy DO Yes Automotive Management
Bachelor of Applied Human
Introduction to Sociology DO Yes Services - Police Studies
Introduction to the Humanities Bachelor of Applied Business -
(Formerly "The Art of Being Human") DO Yes Automotive Management
Labour Relations DO No
Major Religions of the World DO No
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Media and Society DO No

Bachelor of Applied Business -
Modes of Reasoning DO Yes Automotive Management
Music History DO No

Bachelor of Applied Business -
Political Science DO Yes Automotive Management
Power and Knowledge DO No
Science of Pollution DO No

Bachelor of Applied Human
Scientific Method and Analysis DO Yes Services - Police Studies
Sexual Politics DO No
Social Determinants of Health DO No

Bachelor of Applied Business -
Social Psychology DO Yes Automotive Management
Special Topics in Art History DO No
Special Topics in Literature DO No
Studies in Popular Culture DO No
Survey Methods and Statistics DO No

Bachelor of Applied Business -
Understanding Art DO Yes Automotive Management
Western Literature: Medieval to
Renaissance DO No
Western Literature: Renaissance to
Modernity DO No

Bachelor of Applied Business -
World Cultures and Customs DO Yes Automotive Management
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6.5 WORK EXPERIENCE REQUIRED FOR DEGREE COMPLETION

APPENDIX 6.5.1

PROGRAM STRUCTURE REQUIREMENTS

Year September January April

Year One Semester 1 Semester 2
On-campus On-campus Co-op
studies studies

Year Two Semester 3 Semester 4
On-campus On-campus Co-o
studies studies P

Year Three Semester 5 Semester 6
On-campus On-campus Co-o
studies studies P

Year Four Semester 7 Semester 8
On-campus On-campus GRADUATION
studies studies

Paid full-time work term =

24 consecutive weeks.
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APPENDIX 6.5.2 SUPPORT FOR WORK EXPERIENCE

Georgian College will take a more prescriptive position with respect to the 3 co-op
placements over the 4 years of the degree. We are referring to the placements as
‘management training opportunities’ and the placements will, ideally, mirror the 3 main
sectors within a typical golf business: turf maintenance, golf operations and clubhouse
operations. The ‘passport’ model that currently exists in Ontario trades apprenticeship
programs provides a useful template insofar as we would develop a menu of learning
outcomes specific to each of the above sectors and students would need to demonstrate
competency in a certain number from each area. Supervisors would sign off on these as
the student progressed through his or her co-op work term and a pre-determined number
of these competencies would require signatures in order for graduation eligibility. This
model would allow students to progress through their respective lists without constraints
as competencies would be equally weighted, fully transferable, and eligible for prior
learning assessment on an outcome by outcome basis. Co-op learning outcomes will
reflect course content and sequencing when possible. Through an enhanced employer /
college relationship and agreement process, our employer stakeholders will fully
understand both student and college expectations regarding the co-op experience prior to
entering into this commitment.

Regular meetings will occur between the student, the employer and co-op consultant
throughout this process to ensure that expectations are understood and that all parties
are satisfied with the arrangement. Regular meetings enhance the entire relationship and
provide the framework for a necessary tracking exercise. We anticipate having to limit the
number of co-op students practicing in any given golf operation in order to ensure that
high levels of supervision and interaction are maintained.

Grading will be based on 3 criteria: the passport or menu, an employer evaluation and a
written report from each student following each placement. To accommodate such a
progressive approach to the co-op work experience we will prepare a grading system
strictly for the co-op session based on identified criteria and presented in rubric-form.
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APPENDIX 6.5.3 WORK EXPERIENCE OUTCOMES AND EVALUATION

Students must achieve a total of 16 of the 20 identified co-op learning outcomes by the
end of their four years in the BABGM degree. The co-op learning outcomes are divided
into 3 main areas that best reflect the distinct areas of business within a golf course

operation.

G-Golf Shop Operations 6
T-Turf and Maintenance 7
C-Clubhouse Operations 7

Co-op Learning Outcomes

How Co-op Experience puts
into Practice the Program
Learning Outcomes

Method of Evaluating
Student During Placement

G: Golf Shop Operations

1. Apply the principles of
service and maintenance of
golf clubs and bags
ensuring a proper cleaning
and care, minimizing loss
and effecting minor repairs
as appropriate.

e Create and implement a
customer service approach
to quality service and
customer satisfaction in
accordance with accepted
ethical practices within the
golf industry

e Analyze business situation
and industry specific
problems from a multi-
functional perspective and
provide solutions based on
the business decision
making process and risk
management for human,
physical and financial
resources.

e Critically examine personal
biases and paradigmatic
approaches, revising
attitudes as appropriate, in
order to work in a diverse
industry which includes a
variety of people, cultures
and classes

e Model interpersonal,
leadership, and team
building skills in diverse
settings with critical
reflection upon one’s own
performance

e Provide ethical, accountable
and effective professional
practices to individuals and

e Site visit
Supervisor
interview/evaluation

e Student feedback paper
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groups in the community
from a variety of diverse
backgrounds

Evaluate and communicate
information, both orally and
in writing to a range of
audiences
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2. Conduct operational
aspects (i.e. electric vs. gas
and lease vs. buy options)
of a power golf cart fleet
including maintenance
procedures, economics of
storage, fitness for rotation
schedule, and safety and
maneuverability of
equipment.

Research and analyze
historic, demographic, and
global economic trends that
will impact business decision
making, planning and
marketing

Analyze business situation
and industry specific
problems from a multi-
functional perspective and
provide solutions based on
the business decision
making process and risk
management for human,
physical and financial
resources.

Apply a systematic approach
to evaluate the operational
strengths and weaknesses
of a golf business to
implement strategies for
improvement while
demonstrating
entrepreneurial initiative
Model interpersonal,
leadership, and team
building skills in diverse
settings with critical
reflection upon one’s own
performance

Provide ethical, accountable
and effective professional
practices to individuals and
groups in the community
from a variety of diverse
backgrounds

Site visit

Supervisor
interview/evaluation
Student feedback paper

3. Describe theory and
practice of supervisory skills
in selecting, training and
supervising club backshop
employees, driving range or
practice facility personnel
and player assistants’ staff.

Analyze business situation
and industry specific
problems from a multi-
functional perspective and
provide solutions based on
the business decision
making process and risk
management for human,
physical and financial
resources.

Apply a systematic approach
to evaluate the operational

Site visit

Supervisor
interview/evaluation
Student feedback paper
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strengths and weaknesses
of a golf business to
implement strategies for
improvement while
demonstrating
entrepreneurial initiative
Critically examine personal
biases and paradigmatic
approaches, revising
attitudes as appropriate, in
order to work in a diverse
industry which includes a
variety of people, cultures
and classes

Model interpersonal,
leadership, and team
building skills in diverse
settings with critical
reflection upon one’s own
performance

Provide ethical, accountable
and effective professional
practices to individuals and
groups in the community
from a variety of diverse
backgrounds

Evaluate and communicate
information, both orally and
in writing to a range of
audiences

4. ldentify and safely use
all equipment related to the
driving range facility, with
particular attention to
customer safety and market
the range to customers as a
contributing factor to the
expansion of golf services.

Analyze business situation
and industry specific
problems from a multi-
functional perspective and
provide solutions based on
the business decision
making process and risk
management for human,
physical and financial
resources.

Model interpersonal,
leadership, and team
building skills in diverse
settings with critical
reflection upon one’s own
performance

Provide ethical, accountable
and effective professional
practices to individuals and

Site visit

Supervisor
interview/evaluation
Student feedback paper
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groups in the community
from a variety of diverse
backgrounds

Evaluate and communicate
information, both orally and
in writing to a range of
audiences

5. Relate the importance of
the pro shop to the overall
financial success of the
organization including
negotiation of contracts, the
establishment of policies
and procedures appropriate
to the type of facility,
identifying and
implementing appropriate
booking systems including
computer hardware and
software considerations,
merchandising and
inventory control plans for
golf hard and soft goods,
the responsibilities of all
staff in player registration
and cash or credit card
transactions, club rentals,
teaching programs and
lesson procedures, the role
of staff in establishing
leagues and league play.

Research and analyze
historic, demographic, and
global economic trends that
will impact business decision
making, planning and
marketing

Create and implement a
customer service approach
to quality service and
customer satisfaction in
accordance with accepted
ethical practices within the
golf industry

Critically examine personal
biases and paradigmatic
approaches, revising
attitudes as appropriate, in
order to work in a diverse
industry which includes a
variety of people, cultures
and classes

Integrate the different
domains of learning as it
relates to the cognitive,
affective, and kinesthetic
aspects of the golf industry
Model interpersonal,
leadership, and team
building skills in diverse
settings with critical
reflection upon one’s own
performance

Provide ethical, accountable
and effective professional
practices to individuals and
groups in the community
from a variety of diverse
backgrounds

Evaluate and communicate
information, both orally and
in writing to a range of
audiences

Site visit
Supervisor

interview/evaluation

Student feedback paper
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6. Plan and implement all
aspects of charity and
corporate golf tournaments
and events, including the
coordination of the
respective roles of the pro
shop staff, the tournament
committee, the food and
beverage operation, the
greens superintendent and
golf professional staff.

Create and implement a
customer service approach
to quality service and
customer satisfaction in
accordance with accepted
ethical practices within the
golf industry

Apply a systematic approach
to evaluate the operational
strengths and weaknesses
of a golf business to
implement strategies for
improvement while
demonstrating
entrepreneurial initiative
Critically examine personal
biases and paradigmatic
approaches, revising
attitudes as appropriate, in
order to work in a diverse
industry which includes a
variety of people, cultures
and classes

Integrate the different
domains of learning as it
relates to the cognitive,
affective, and kinesthetic
aspects of the golf industry
Model interpersonal,
leadership, and team
building skills in diverse
settings with critical
reflection upon one’s own
performance

Provide ethical, accountable
and effective professional
practices to individuals and
groups in the community
from a variety of diverse
backgrounds

Evaluate and communicate
information, both orally and
in writing to a range of
audiences

Site visit
Supervisor

interview/evaluation

Student feedback paper
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T: Turf

1. ldentify physical layout of
the golf course including
fairways, tees, pin
placements, greens,
buildings, service roads and
cart paths, water hazards,
bunkers, signage,
elevations and depressions
in turf grass areas and
practice facilities.

o Integrate sophisticated
academic research skills
and methodologies from
either the social sciences
or arts and humanities to
demonstrate a depth of
knowledge and
application of quantitative
and qualitative methods
outside of the business
discipline

¢ Integrate the different
domains of learning as it
relates to the cognitive,
affective, and kinesthetic
aspects of the golf
industry

¢ Provide ethical,
accountable and
effective professional
practices to individuals
and groups in the
community from a variety
of diverse backgrounds

Evaluate and communicate

information, both orally and

in writing to a range of
audiences

Site visit

Supervisor
interview/evaluation
Student feedback paper

2. ldentify different types of
grasses, soils, plant
diseases, pests and how
mowing, aeration, watering,
fertilizers, chemical and
fungicide applications
impact these.

Integrate the different
domains of learning as it
relates to the cognitive,
affective, and kinesthetic
aspects of the golf industry
Evaluate and communicate
information, both orally and
in writing to a range of
audiences

Site visit

Supervisor
interview/evaluation
Student feedback paper

3. Identify main pieces of
turf and irrigation equipment
including irrigation costs,
and water
supply/taking/usage issues

Integrate the different
domains of learning as it
relates to the cognitive,
affective, and kinesthetic
aspects of the golf industry
Evaluate and communicate
information, both orally and
in writing to a range of
audiences

Site visit

Supervisor
interview/evaluation
Student feedback paper
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4. Discuss importance and
process of maintenance
programs for greenskeeping
and irrigation equipment,
turf, trees/plants and
impacts of these on
playability of golf course.

Analyze business
situation and industry
specific problems
from a multi-
functional
perspective and
provide solutions
based on the
business decision
making process and
risk management for
human, physical and
financial resources.
Model interpersonal,
leadership, and team
building skills in
diverse settings with
critical reflection
upon one’s own
performance
Evaluate and
communicate
information, both
orally and in writing
to a range of
audiences
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5. Practice efficient pin and
tee block rotation schedules
while considering drainage
issues, weather, pace of
play and overall golf course
enjoyability.

Research and analyze
historic, demographic, and
global economic trends that
will impact business decision
making, planning and
marketing

Integrate the different
domains of learning as it
relates to the cognitive,
affective, and kinesthetic
aspects of the golf industry

Site visit

Supervisor
interview/evaluation
Student feedback paper

6. Relate impact of weather
conditions including frost,
lightning, free standing
water and high wind on
playing conditions,
customer safety and golf
course liability.

Research and analyze
historic, demographic, and
global economic trends that
will impact business decision
making, planning and
marketing

Model interpersonal,
leadership, and team
building skills in diverse
settings with critical
reflection upon one’s own
performance

Integrate the different
domains of learning as it
relates to the cognitive,
affective, and kinesthetic
aspects of the golf industry

Site visit

Supervisor
interview/evaluation
Student feedback paper

7. ldentify collaborative
process between architect,
superintendent,
board/owner, legislators and
other stakeholders,
necessary to prioritize and
undertake renovations or
expansions to golf course,
equipment, drainage, and
irrigation infrastructure.

Critically examine personal
biases and paradigmatic
approaches, revising
attitudes as appropriate, in
order to work in a diverse
industry which includes a
variety of people, cultures
and classes

Apply a systematic approach
to evaluate the operational
strengths and weaknesses
of a golf business to
implement strategies for
improvement while
demonstrating
entrepreneurial initiative
Model interpersonal,
leadership, and team
building skills in di